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Letter From the Editorial Director

The Adaptive
Supply Chain:
Rethink,
Reinvent,
Rewire.

This issue of the DBM Journal brings you
insights, useful strategies and thoughtful perspectives from your peers.
We are proud to share with you not just the
sound and effective practices that separate ordinary businesses from firms that achieve truly
exceptional success, but it’s also our pleasure
to get together every year at SCLA to share
the struggles we all face and discuss how we
overcome them together.
The articles featured present creative and
pioneering ideas in supply chain management,
corporate leadership and philanthropic efforts
from the best minds of business and academia.
Inside you’ll discover how all effective
leaders understand a fundamental truth: that
before you can hope to lead anyone else, you
have to summon the discipline and drive to
lead yourself. Once you manage that, your actions will provide a template for others to follow and your confidence and self-possession
will inspire loyalty and trust in your followers.
Modern companies find themselves in an interesting spot demographically, in that a typical
staff includes members of four generations: Gen
Z, Millenials, Generation X and Baby Boomers.
Recruiting and retaining talent that spans these
ages and their divergent expectations is a difficult task for most companies today.
In December 2017, Congress passed the
most sweeping tax reform law of the last 30
years. The legislation will profoundly affect
all corporations, but especially those that
earn money overseas. After paying a onetime tax, these firms will be able to repatriate foreign profits and fuel expansions that
could significantly benefit their companies
and the economy. You can learn how to best
positioning your firm to reap the full benefits
of the new legislation by reading the article
on page 16 and attending the session on this
topic at SCLA 2018.
When you negotiate, what is it you’re trying
to achieve? Is it a win, in which your gains are
someone else’s loss? Or can you see beyond
that to try to solve a set of problems as best
you can, while encouraging your partner to
seek a reasonable middle ground? Once we
understand what we want and how we tend
to go about getting it, we can refine that
process and become more successful
negotiators.
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Two ideas have captured people’s imaginations, even if they haven’t managed to snag
their understanding. They are machine learning
and artificial intelligence, or AI. These technologies hold tremendous promise, but many
lack a clear grasp of what they are, imagining
something like “The Terminator” repurposed
to kill logistics inefficiencies. The clear and
concise primer in this issue will give you a basic
understanding of what these technologies are,
and, more importantly, what they can do to
improve your business.
Everyone’s a consumer nowadays, and our
expectations as consumers have never been
higher. In the age of Amazon and free same-day
shipping, all firms that ship anything to anyone
find themselves in the retail business and subject to retail customer expectations. To adapt
to this new reality, companies need to create
a customer-centric supply chain that is open,
efficient and on demand.
This year’s Circle of Excellence winner, Tailored Brands, has an award-winning record of
conducting environmentally responsible business and ensuring that sustainability and profits
grown in unison. They have invested billions
in renewable energy and combatting climate
change, including shuttering more than 40 coalfired power plants, to cite just one example.
Learn from it in the magazine and in person
at this year’s 2018 SCLA Conference in Scottsdale Arizona. The program directory for SCLA
2018 begins on Page 19. Thanks to the efforts
of this year’s chairs Mark Heinrich, Executive
Committee Chair, Tom Frese Education Committee Chair, and Karoline Dygas, Supply Chain
Women in Action Committee Chair. A full bio
directory of all the exemplary professionals
who contributed their time and talent to bring
you SCLA 2018 begins on Page 34.
What began on Page 1 is not to be missed
however. We’re confident you’ll find this issue
of the Distribution Business Management
Journal edifying and enriching, with pieces that
speak to you and your needs — and that tell
you exactly what you need to know.

Amy Thorn
Editorial Director, DBM Journal

Thought Leadership Article:

The Fittest Survival:
Lead to Thrive and Thrive
by Leading

change decisions to fit new information.
This freedom shouldn’t be understood as
a license to neglect discipline. Rather, we
should be willing to allow the status quo
to be challenged, for people to seize
the initiative and exercise creativity and
innovation. We should set the stage for
our teams to thrive beside us.
One thing we do control is our attiBy Rebecca S. Halstead
tude, our response to volatile, uncertain,
complex and ambiguous situations. As
leaders we must be the calm in the chaAre you barely holding on and hoping how your heart tugs at you and how
os, rather than creators of more chaos. A
to just meet the minimum? Does it feel
your mind directs you. However, this
positive attitude is critical.
like everything that crosses your path is struggle is good because the result of
When we resist change and accept
suddenly the new priority? Are you, your listening to and using both is that the
“good enough,” we breed complacency
team, and your company in a slump?
best solutions, the ones that consider
Do you find yourself playing the blame
the individual as well as the larger team and mediocrity. We stay in survival mode
and lose our opportunity to thrive. A
game? Politicians, economists, boards of — are the result of this struggle.
winning attitude provides us with the
directors, executives, family members —
Leading with character means knowability to embrace and effect change
ing what values guide and ground me.
Is there no one alive who gets it?!
rather than merely reacting to change
Every leader should reflect and deterIn short, are you thriving, or settling
mine what values are most important to caused by others.
for merely surviving?
Shifting from surviving to thriving rethem, and then live those values in their
Have you ever asked yourself, “What
quires a change in mindset about success
actions and decisions.
are my guiding values? What is my purand purpose in life. It means not acpose? Am I making a difference?”
In the army, our guiding principle as
cepting “good enough.” It means leading
When reflecting on almost three
leaders is never to ask of others that
myself each day to have the passion and
decades of leadership in supply chain
which we were not willing to do ourselves. Leadership is not ordering people energy to move forward, and to think bemanagement and distribution for the
U.S. Army, both in peacetime and during to do things. Leadership is getting other yond myself. This translates to spending
combat in Afghanistan and Iraq, I recog- people to do what you need them to be- less time on the paper shuffling, quannize the leadership lows where I found
cause they want to do it. In other words, tifiable aspects of success and instead
myself overwhelmed, uncertain and
you influence, inspire and energize them; striving to be of consequence, to make
a difference in the lives of others, to
anxious. Sometimes those lows lasted
they motivate themselves, own their
realize a purpose in my life and my work.
only minutes and sometimes they lasted actions, and choose to lead them.
When I am thriving, my joy comes from
much longer. I also came to realize those
As a leader, it was important to allow
knowing I am creating a legacy of leaders
lows were often self-inflicted: I allowed myself and those I led the freedom to
who are inspired to do the same. n
situations or other people to manipulate fail, to learn from mistakes, adjust, and
my thoughts and confidence. Regardless of who or what I believed to be the
cause, the ultimate responsibility for
evolving from surviving to thriving as a
leader lay with me.
I had choices. You have choices. Leadership is a choice, and the first person
you must choose to lead is yourself.
Until you do that, you cannot effectively, authentically and purposefully lead
others.
I ultimately chose to lead myself first,
which meant leading by example, setting
a standard for others to follow and
inspiring others to do the same.
I also made use of my mind and heart.
I learned to lead with character and
competence, not one or the other. This
means leading with your emotional
intelligence and your intellect. There are
times when you will struggle between
10

Industry Article

Negotiating the World
of Negotiation
By Marcus Olsen

We often hear about the latest hard-nosed
labor negotiations or haggling involved in the
most recent mega-merger on Wall Street.
These negotiations play out in the news, in
government and in the stock market. The
media glamorizes the sport-like competition
between parties and negotiations are
depicted as a zero-sum game where one
party’s concessions become the other party’s
gains. Viewed this way, it’s impossible for
both parties to “win” a negotiation.
Negotiations surround us every day,
whether it’s the talk you have with
management during your performance merit
review or the horse-trading with your spouse
over where to go on vacation. Consider the
concessions you make to get your children
to bed. Now, consider these more familiar
negotiations in the context of a zero-sum
game. How many vacations would you spend
time and money on if you considered half of
them a net loss? And would you ever put you
kids to bed on time again?
Humans have a wide range of needs and
interests. These take on the form of trades
between those who have goods or services
that you need and the goods and services
you have that others want. Interest-based
negotiations move beyond the zero-sum
model. By focusing on interests rather than
positions, both parties can realize their goals.
In the vacation example, your interest may
be to find time to relax. Your position may
be that you must go to the beach to achieve
this, but the beach doesn’t have the market
cornered on relaxation. By focusing on your
true interest — relaxing — you may find that
many destinations would be acceptable. If
you base your vacation bliss on going to the
beach and only the beach, you will likely
endure a number of disappointing vacations.
Understanding your interests takes some
thought, though. You must be able to:
1. Focus on the problem and not 		
personalities
2. Focus on interests rather than 		
positions
3. Brainstorm solutions that realize 		
interests
4. Use criteria to judge the fitness of 		
solutions

Focus on the problem
Many negotiable issues start with a
problem that has symptoms. You may, for
example, need a new car because your old
car stopped working — a crisis! Our normal
model directs that we solve this crisis quickly
and at an acceptable cost. We resolve to
go to the car dealer and buy a new car. We
research the car we want, look up the costs
and compare it to our budget. We then
resolve that we will take a position not to
pay more than our budgeted amount unless
we find a great bargain. When we get to the
dealer, we face myriad features, upsells and
financing options that tempt us to spend
more than we want. Of course, the car we
want and can afford is not available. Often,
we respond to the tactics of the dealer (and
his manager) by walking out of the dealership
in frustration or else spending more than
we planned for a new car they have on the
lot. The problem becomes an unreasonable
dealer or our wishy-washy inability to stick
to our budget. In short, the problem becomes
more about the person than the issue that
needs to be resolved. Either way, we don’t
end up particularly happy.
Focus on the interests
What is the problem here? The fact that
your car stopped working is a symptom. The
problem may be that you can’t get to work
or pick your kids up from school on time. A
new car is just one solution to this problem.
If we focus on our interests, however, we
will see that what we really need is to solve
the problem of getting to work, to school
and to the store when we need to. When we
reframe the symptom of a broken-down car
to the interest of needing a reliable method
to get from point A to point B, we can step
back from the high-pressure sales pitch at
the car dealer and reflect on the best way to
solve the real problem. Walking away then
becomes more a matter of how to solve the
problem of getting around in the short term,
and becomes less about the personality of
the car dealer.
Brainstorm solutions
After we have avoided the pitfalls of
focusing on an unpleasant personality and
12

reflected on what our interest truly is, we
are ready to brainstorm possible solutions.
Understanding our interests and those of
the other party is the key to developing
mutually beneficial solutions. Perhaps the
car you would like can be ordered from
the factory or another dealership. It could
be that the dealer has a quota that could
be met with a commitment or contract to
buy. With that contract to buy a new car
when it’s delivered, you might be able to
obtain a short-term loaner car to meet your
immediate transportation needs. The point is
to try to think of the problem as a joint one
to be solved and to toss away notions of a
zero-sum arrangement. Considering the other
party’s interests can help you arrive at
a solution that benefits both sides.
Use criteria
After a solution has been brainstormed
and an agreement reached, it is important
to set up criteria by which the deal will
be completed and judged. If both parties
put in the work to develop a mutually
beneficial agreement, but fail to cement
the basis of the agreement, then a deal can
quickly devolve into a “he said, she said”
misunderstanding. Bases for agreement can
include any number of factors, including
price, reciprocity, tradition, moral or legal
standards and more. The important thing is
that these criteria be objectively verifiable
to an independent observer. For our car deal,
criteria may include the down payment,
technical specifications of the car, final
payment provisions, financing terms, delivery
date and terms of the loaner. Sometimes,
these objective criteria can arise as points of
negotiation during the interest phase.
Tips and tricks
Success in complex negotiations requires
discipline and planning. This usually involves
developing an understanding of what your
interests truly are and communicating in
a way that incentivizes the other party to
share their interests. Developing a concession
strategy will help ensure that you know when
to walk away and what trade-offs you’re
willing to make to bring the negotiation to a
satisfying end.
By following these basic steps, you can
transform negotiation from an activity
you dread to a means of solving problems.
You may find that you actually enjoy the
opportunity to negotiate problems and find
resolution simply by focusing on the interests
of the parties involved. n
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Innovating for the
Customer-Centric
Supply Chain
By Kurt Cavano

Over the past few years, innovation
in the supply chain has been nothing
short of amazing. Think about it. What
was once the sole domain of big,
heavy planning and forecasting software systems has evolved to become
much more.
Cloud computing is now a standard,
providing ever-increasing capabilities
at ever-decreasing costs. We have
robots in factories and warehouses.
There are tags and sensors on everything from big machines to sportswear, providing us with hyper-granular
information about product status and
location. Consider 3-D printing, drones
and autonomous trucks. And, yes, even
the massively hyped blockchain technologies offer tremendous promise for
supply chains.
Advancements in technology have
enabled companies to radically
transform how they get products to
customers. Supply chains are becoming more in sync with e-commerce
front ends that give buyers huge
arrays of purchase options. Thanks to
our friends at Amazon, next-day or
even same-day delivery of just about
anything is becoming the expectation
instead of the exception. And that
expectation extends beyond retail.
Companies that sell to other businesses must face the reality that their
customers are also consumers who
see what’s possible when shopping
online. Chief operating officers are
asking themselves some version of the
following question: If Amazon can get
me the replacement throttle (Model
No. x-5a) for my lawnmower in two
days, why can’t our suppliers deliver

the widgets that we ordered months
ago to us faster?
Supply chains have always played
a role in the customer experience.
Today, you will hear leaders in supply
chain, logistics and sourcing claim that
they own the customer experience at
their company. While the VP of customer service may disagree, the fact is
if a supply chain doesn’t perform remarkably well, the customers will find
a company whose supply chain does.
We hear a lot about digital supply
chain transformation. Most executives say they have a transformation
strategy, predicated on technology
and automation. There are pockets of
innovation taking place all over the
organization, but the beautiful endto-end, big picture transformation has
proved elusive for many companies.
Supply chain visibility is frequently
cited as a foundational element of
innovation and transformation. After all, how can you fix or improve
things if you can’t really “see” across
the vastness of a global supply chain?
GEODIS recently surveyed 623 supply
chain executives and found that only 6
percent of companies believe they’ve
achieved full supply chain visibility.
Infor recently went directly to
more than 5,000 consumers across all
demographics and asked them about
their expectations in the purchasing
experience. Eight out of 10 people said
they expected ETA information and
the continually updated status of their
purchases. In other words, average
consumers now expect supply chain
visibility as part of the brand experience.
14

But, if only 6 percent of companies
believe they have full supply chain
visibility, how can those companies
deliver on that consumer expectation? Partners pick up a lot of the
slack, thanks largely to the big parcel
carriers. But, at some point, companies
need to seize control of their own
domains because it is their brands that
suffer when supply chains fail, not UPS
or FedEx.
A customer-centric supply chain
needs to be transparent, agile and efficient. This is not a new idea. The new
ideas of today focus on how you get
to the supply chain-innovation promised land, because the pace of innovation is increasing at an geometric rate.
That pace introduces a nasty wrinkle
in the attempt to solve complex
problems because by the time a new
technology is implemented, it could
already be obsolete.
If there’s one thing companies need
to do immediately to brace their
supply chains for the unexpected and
set themselves up for future waves of
innovation, it is to go digital. A digital
global supply chain needs a network
that connects all parties and systems
to a unified source of information that
all can see and interact with. Information needs to move from the outer
nodes of the network to the center.
This supply chain network becomes
the foundation for countless innovations, regardless of industry or function. And data becomes the fuel for
transformation and a superior customer experience. That’s the path to the
customer-centric supply chain. n
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International Tax
Reform: Understanding
the Impacts to Your
Supply Chain
By Jonathan Eaton and Dustin Stamper

For most people, the term supply chain
risk management brings to mind images of
hurricanes, fire or labor strikes and the havoc
these events can wreak on the supply chain.
Seventy-four percent of businesses experienced at least one supply chain disruption in
the last 12 months, and 38 percent reported
a loss in revenue. Too much focus has been
placed on how to respond to these events
after they occur; even the contingency
and response plans some companies have
developed to address potential disruptions
to maintain business continuity are not good
enough. Our supply chains need to be designed, refined and employed considering the
tradeoffs between costs, service and risk. And
they need to be continuously monitored to
assess threats to performance and financial
goals.

Comprehensive Supply Chain Risk
Analytics
By creating models of the corporate supply
chain, companies distill three central elements of a supply chain risk mitigation strategy: Visibility, Design and Rapid Response.
1. Visibility: What is the current structure and
flow of goods through my supply chain, its
associated performance, and the monitoring
and assessment of adverse events?
Visibility into what you’re doing today is the
essential first part of supply chain risk analytics. Once you have a model, you can better
understand performance challenges, investigate root causes of problems and successes,
and visualize risks and their potential impact
on your operations.
2. Design: What is the right level of risk to
build into my supply chain?
Models of the end-to-end supply chain allow
companies to examine how the supply chain
will perform under a wide range of market
conditions and assumptions, and analyze the
tradeoffs between cost, service and risk. These
companies can then mitigate business risk
through informed engineering and refinement

There are four steps businesses can apply to
understand and improve the resiliency of their
supply chain network:
Assess: Use all available data to identify
areas of risk. You can use network design models, company KPIs and other metrics to get a
complete look at your supply chain.
Prioritize: Use the information from the assessment to prioritize scenarios to test further
with optimization and simulation technology.
Analyze: Use sensitivity analysis and scenarios to test network designs that may increase
of their supply chain operations, thereby gain- resiliency. Examples of tis include moving
ing a significant and sustained advantage over inventory to alternate locations or changing
suppliers.
competitors. Instead of just designing supply
Plan: Develop strategies to make a more
chains to be cost-effective, companies can
hardy supply chain, as well as contingency
actively gauge impact of adverse events and
design supply chains that can tolerate a certain plans for potential disruptions.
amount of disruption.
Knowing that your supply chain is highly
Ways to Evaluate Your Supply
reliant on a particular operation, component or Chain Resiliency
supplier, and being able to put a price on losing
that particular variable, allows firms to minimize Risk Exposure Analysis: Many businesses
struggle to collect the data and build reports
losses before any loss-causing event occurs.
that make it easy to identify and assess areas
3. Rapid Response: How should I react to
of potential supply chain risk. Visualization
this unplanned event?
tools linked with supply chain models give
Companies that make supply chain design a
you quick, comprehensive views of the supply
core part of their business strategy are better chain whenever you need it. Summarizing
prepared for an unforeseen event or the next non-cost metrics such as average distance to
attack from Mother Nature. When problems customer or number of products per facility
arise, these organizations can leverage their
can provide understanding of the ability of a
supply chain models and use them to deternetwork to recover from a disruption.
mine the optimal Plan B, and determine the
potential impact of a disruption and commu- Simulate Supply Variability: How long will
your operations be impacted if a critical site
nicate this to suppliers and customers.
Turning off a supply node or reducing man- is down for an extended period? Simulations
ufacturing, distribution or transportation ca- can be used to test actual performance
pacity in a model can provide valuable insight of different network designs over varying
and a potentially time-sensitive advantage in downtimes. This data can show missed orders,
inventory levels total cost and more, and is an
the face of challenge. Not only can adverse
effects be better understood, but a response invaluable tool for evaluating resiliency and
plan can be developed that considers actual revealing hidden flaws in the supply chain.
costs, capacities, constraints and current
Multi-Objective Optimization with Risk
conditions of the supply chain.
Data: Integrate supplier scorecard data,
facility reliability, days of inventory and other
Understanding the Resiliency of
factors into network optimization and build
Your Network
a tradeoff curve to visualize the costs and
Supply chain optimization is a modish term, benefits of different options.
but an optimized supply chain is not necessarily a resilient one. Especially if the single design Automation of Assessment and Prioritization: New technologies will enable businesses
objective is to minimize cost. Supply chain
to automate the analysis of a disruption at
resiliency focuses on designing your business
and supply chain to quickly bounce back from each of the sites in their supply chain or to
disruptions. You can use modeling technology simulate numerous network designs’ ability
to improve resiliency. Options like these can
to accurately identify and quantify potential
help companies focus their planning efforts
supply chain risks and their corresponding
only on the sites most critical to the reliability
costs, and develop mitigation strategies to
of their operations. n
build resiliency into your operations.
16
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Registration Hours: Registration will be located at the concierge desk in the hotel lobby.
Monday, June 4th – 1:00 PM to 9:00 PM
Tuesday, June 5th - 7:00 AM to 5:00 PM
Wednesday, June 6th - 7:00 AM to 5:00 PM

Peer Group Sessions Locations:
Customer Relationship Management – Apache II
Demand Planning Responsiveness & Supplier Collaboration – Council
Distribution Management, Material Handling & Operational Support – Maricopa II
Inventory Management & Information Technology – Hopi
Process Improvement – Apache III & IV
Senior Executive – Maricopa I
Sourcing, Procurement & Supply Management – Maricopa III
Supply Chain & Logistics Strategy – Papago
Talent Management & Leadership – Treaty
Transportation – Apache I
Peer group sessions will be held Tuesday, June 5th from 9:30 AM to 11:00 AM and Wednesday, June 6th
from 10:45 AM to 12:00 PM.

General Session, Keynote Presentation, Breakfast and Lunch Location:
All general sessions and keynote presentations, breakfasts and lunches will be held in Grand Coronado.
Sunset Plaza will be available for outdoor dining if weather permits.

Social Functions & Committee Meetings:
Monday, June 4th
1:00 PM to 1:45 PM - Peer group facilitator meeting – Council
2:00 PM to 3:00 PM – First timers’ reception – Pueblo
6:15 PM to 7:00 PM – Peer group meet and greet – Locations vary (see room designations above)
7:00 PM to 8:15 PM - Welcome reception – Bennie’s Courtyard
8:30 PM to 9:15 PM – Mandatory speaker meeting – Grand Coronado
Tuesday, June 5th
12:30 PM to 1:30 PM – 2019 SCLA Innovation Lab meeting – Papago
1:00 PM to 1:30 PM – Supply Chain Women in Action Committee meeting – Council
5:15 PM to 6:00 PM - Advisory Board meeting – Council
6:30 PM to 9:30 PM – Cocktail reception followed by Circle of Excellence & Distinguished Service Awards Dinner –
		
Sunset Plaza & Grand Coronado (Reception), Grand Coronado (Dinner)
Wednesday, June 6th
7:00 AM to 7:45 AM – Education Committee meeting – Council
12:15 PM to 1:30 PM – Circle of Excellence Award Keynote Luncheon – Grand Coronado
5:30 PM to 6:30 PM – Closing Reception – Coronado Loggia/Link
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Welcome Attendees
Dear Distinguished Colleagues:
On behalf of the leadership of the Supply
Chain Leaders in Action, it is an honor to welcome to SCLA’s 2018 Executive Business Forum.
Our conference theme this year is – ‘The Adaptive Supply Chain: Rethink, Reinvent, Rewire’.
We have a great program planned for you, and I
believe you will find the content of great benefit – whether you’re a first timer or a veteran of
several Executive Business Forums.
SCLA is a unique and special organization
where supply chain industry leaders, academic
leaders and acknowledged experts on a variety of topics come together to create share
knowledge as we all look to grow our skills and
expertise in leadership, business and supply
chain excellence.
We have selected excellent keynote speakers
each day. On Monday afternoon, you’ll hear
from Richard Sweeney, the Founder and CEO
of RH Sweeney Associates, on the topic of
‘Behaving like the Genius You Are’. On Tuesday,
you’ll hear from Byron Reese, who is a futurist
and the CEO of Gigaom, as he tackles the topic
of ‘Innovation in a Rapidly Changing World
& the Future of Work’. On Wednesday, you’ll
hear from retired Brigadier General Rebecca

Welcome everyone to the Annual SCLA 2018
Business Forum in Scottsdale, Ariz. On behalf
of all the men and women who worked hard
to put this event together, we thank you for
coming and are confident you’ll find this year’s
program rewarding.
As you attend the sessions and peer group
discussions, please participate where you can.
In life you get out what you put in, and that’s
even more true in an educational exchange like
this one. Please, have fun. Make friends. Share
ideas and experiences and come away enriched.
This year we’re developing an Innovation Lab
for the 2019 SCLA forum. This will be a venue
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Halstead as she talks about ‘How to Develop a
Winning Attitude and Set a Gold Standard’.
Additionally, the super sessions, hot topics
and peer group interactions will be superb
opportunities. The sourcing & procurement
peer group is always the largest, and there is a
session on ‘The Art of Negotiation’ that should
be of great interest. This session will be led by
Marcus Olsen, who is VP of Procurement for
Leggett and Platt.
In closing, each year I’m reminded that there
are multiple demands on everyone’s time.
Nonetheless, I hope you can find the time to
immerse yourself in the many opportunities
that will be presented to you while you’re in
Phoenix. Whether you are building lasting
relationships or growing your knowledge base, I
hope you enjoy the program.
I hope you enjoy the conference and I wish
you the best in your journey into the future!
Best regards,
Mark F. Heinrich
Rear Admiral, U.S. Navy, Retired
Managing Partner,
Oakleaf Partner Holdings, LLC
2018 Executive Committee Chair

for member companies to analyze, discuss
and propose near-term solutions to the
myriad long-term challenges in supply chain.
If you have any suggestions for what you’d
like to see or hear in the Innovation Lab,
please let us know! We’re all in this together,
and that’s what makes this event — and the
facing of life’s challenges itself — such a great
experience.
Enjoy the conference,
John T. Thorn, Ph.D.
Chairman, DBM Association
Vice Chair, Strategic Growth, SCLA
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The Adaptive Supply Chain: Rethink, Reinvent, Rewire
SUPER SESSION 1 – The Leadership Dilemma: How to Sustain Disruptive Innovation that Benefits the Bottom Line
SUPER SESSION 2 – Digitalizing the Supply Chain to Gain End-to-End Visibility
SUPER SESSION 3 – Leadership: Playing to Win

MONDAY, JUNE 4TH, 2018
1:00 pm –
8:30 pm

Registration
Concierge desk (lobby)

1:00 pm –
1:45 pm

Peer Group Facilitator Meeting
Council

2:00 pm –
3:00 pm

First Timers’ Reception
Pueblo

4:00 pm –
6:00 pm

Behave Like the Genius You Are
Grand Coronado
Opening Remarks: Amy Thorn, Executive Director, DBM Association
Introduction: Karoline Dygas, vp, global sourcing, store development supply chain, and Siren Retail SCO, Starbucks; 2018 Supply Chain Women in Action Committee Chairwoman
Presenter: Ed Sweeney, Dotologist, R.H. Sweeney Associates
(Sponsored by the Supply Chain Women in Action Committee)

6:15 pm –
7:00 pm

Peer Groups Meet and Greet
Multiple locations – See page 33

7:00 pm –
8:15 pm

Welcome Reception
Bennie’s Courtyard

8:30 pm –
9:15 pm

Manadory Speaker Meeting
Grand Coronado

TUESDAY, JUNE 5TH, 2018
7:00 am –
5:00 pm

Registration Open
Concierge desk (lobby)

7:00 am –
7:45 am

Breakfast
Grand Coronado and Sunset Plaza

7:45 am –
8:15 am

Welcome, Opening Remarks and Program Overview
Grand Coronado
Welcome: Amy Thorn, Executive Director, DBM Association
Introduction and opening remarks: Mark Heinrich, Rear Admiral, United States Navy Retired; 2018 Executive Committee Chairman
Program overview: Tom Frese, Senior Vice President, Solera; 2018 Education Committee Chairman

8:15 am –
9:15 am

Keynote: Innovation in a Rapidly Changing World, The Future of Work
Grand Coronado
Byron Reese, futurist, technologist and CEO, Gigaom

9:15 am –
9:30 am

Break

9:30 am –
11:00 am

Peer Groups
Multiple locations – See page 33

11;00 am –
11:15 am

Break

11:15 am –
12:30 pm

Hot Topic 1 – The End of the Alphabet:
Preparing for Generation Z
Grand Coronado
Misty Bennett, Ph.D., Assistant Professor of
Management, Central Michigan University
Mike Grayson, EVP, Worldwide Express
David Lande, AVP Logistics, CarMax

Hot Topic 2 – The Art of Negotiation
Arizona II & III
Marcus Olsen, VP, Procurement,
Leggett & Platt
Interactive Leads:
Tom Frese, Senior Vice President, Solera;
2018 Education Committee Chairman
Ryan lges, Senior Vice President,
Truckload, Worldwide Express
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Hot Topic 3 – E-Commerce Brings Big
Business and Big Problems to Shipping’s
Uncharted Waters
Pueblo I & II
Tommy Barnes, President, project44
Mary Holcomb, Ph.D., Gerald T. Niedert Professor of Supply Chain Management, University
of Tennessee
Steve Holic, Senior Director Warehouse and
Distribution Strategy, Philips
Joe Puleo, Chief Customer Officer North
America, DHL Supply Chain
Roseann Reece, Senior Manager Client
Management and Operations - OCM,
Yusen Logistics (Americas)

The Adaptive Supply Chain: Rethink, Reinvent, Rewire
SUPER SESSION 1 – The Leadership Dilemma: How to Sustain Disruptive Innovation that Benefits the Bottom Line
SUPER SESSION 2 – Digitalizing the Supply Chain to Gain End-to-End Visibility
SUPER SESSION 3 – Leadership: Playing to Win

TUESDAY, JUNE 5TH, 2018
12:30 pm –
1:30 pm

Lunch
Grand Coronado and Sunset Plaza

12:30 pm –
1:30 pm

2019 Innovation Lab Meeting
Papago

1:00 pm –
1:30 pm

Supply Chain Women in Action Committee Meeting
Council

1:45 pm –
2:45 pm

Hot Topic 4 – Strategies for Leveraging ECommerce for Growth and Profitability
Grand Coronado
Neil Ackerman, Senior Director
Global Advanced Planning and Innovation,
Johnson & Johnson

Hot Topic 5 – Voodoo Economics:
Work the Tax Code with the Magic of
Knowledge
Arizona II & III
Jonathan Eaton, Principal National Supply
Chain Practice Leader, Grant Thornton

2:45 pm –
3:00 pm
3:00 pm –
4:30 pm

Hot Topic 6 – The Good, The Bad and
The Meaningless: Why Some Corporate
Strategies Succeed While Others Fail
Pueblo I & II
Shelley Carr, Director Supply Chain COE,
International Paper
David Closs, Ph.D., John H. McConnell
Chaired Professor of Business Administration, Michigan State University
Steve Holic, Senior Director Warehouse
and Distribution Strategy, Philips
Mary Rollman, Managing Director,
Accenture
Tim Taylor, SVP and Chief Supply Chain
Officer, Jockey International

Break
Super Session 1 – The Leadership Dilemma: How to Sustain
Disruptive Innovation that Benefits the Bottom Line
Arizona II & III

Super Session 2 – Digitalizing the Supply Chain to Gain
End-to-End Visibility
Pueblo I & II

Opening Remarks, Introduction and Presentation
Jamie Bragg, EVP and Chief Supply Chain Officer,
Tailored Brands

Opening Remarks and Introduction
Ron Castro, VP Supply Chain,
IBM

Use Cases and Interactive Leads
Tom Frese, Senior Vice President, Solera; 2018 Education
Committee Chairman
Mark Heinrich, Rear Admiral, United States Navy Retired;
2018 Executive Committee Chairman

Case Studies and Panel Discussion
Ana Lucia Alonzo, director supply chain digitization, Starbucks
Simon Ellis, Supply Chain VP, IDC
Chris Jones, EVP Marketing and Services, Descartes Systems

Wrap-up & Closing Remarks
Jamie Bragg, EVP and Chief Supply Chain Officer,
Tailored Brands

Wrap-up & Closing Remarks
Ron Castro, VP Supply Chain,
IBM

4:30 pm –
5:00 pm

Wrap-Up and Closing Remarks
Grand Coronado
Mark Heinrich, Rear Admiral, U.S. Navy, Retired and Managing Partner, Oakleaf Partner Holdings; 2018 Executive Committee Chairman
Tom Frese, Senior Vice President, Solera; 2018 Education Committee Chairman

5:15 pm –
6:00 pm

Advisory Board Meeting
Council

6:30 pm –
9:30 pm

Cocktail Reception followed by Circle of Excellence & Distinguished Service Awards Dinner
Grand Coronado and Sunset Plaza
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The Adaptive Supply Chain: Rethink, Reinvent, Rewire
SUPER SESSION 1 – The Leadership Dilemma: How to Sustain Disruptive Innovation that Benefits the Bottom Line
SUPER SESSION 2 – Digitalizing the Supply Chain to Gain End-to-End Visibility
SUPER SESSION 3 – Leadership: Playing to Win

WEDNESDAY, JUNE 6TH, 2018
7:00 am –
5:00 pm

Registration
Concierge desk (lobby)

7:00 am –
7:45 am

Education Committee Meeting
Council

7:00 am –
7:45 am

Breakfast
Grand Coronado and Sunset Plaza

7:45 am –
8:00 am

Opening Remarks
Grand Coronado
Mark Heinrich, Rear Admiral, U.S. Navy, Retired and Managing Partner, Oakleaf Partner Holdings; 2018 Executive Committee Chairman
Tom Frese, Senior Vice President, Solera; 2018 Education Committee Chairman

8:00 am –
9:00 am

Keynote: How to Develop a Winning Attitude and Set a Gold Standard
Grand Coronado
Rebecca Halstead, Brigadier General, U.S. Army, Retired and CEO/Founder, Steadfast Leadership

9:00 am –
9:15 am
9:15 am –
10:30 am

Break
￼

New: Supply Chain Research in Action
Grand Coronado
Welcome: Amy Thorn, Executive Director, DBM Association
Introduction, opening remarks and facilitation: Kurt Cavano, Founder and President, Infor(US)
Panel discussion: Allison Finerfrock, Senior Manager Distribution Operations Supply Chain, Ferguson Enterprises
Matt Parry, SVP Logistics, Werner Enterprises
Mike Parsley, SVP Distribution and Logistics, Tailored Brands
Todd Steffen, Managing Director Supply Chain Consulting, Colliers International
Chip White, Ph.D., Schneider National Chair of Transportation and Logistics, Georgia Institute of Technology

10:30 am –
10:45 am

Break

10:45 am –
12:00 pm

Peer Groups
Locations vary – See room assignments on page 33

12:15 pm –
1:30 pm

Circle of Excellence Award Keynote Luncheon
Grand Coronado

1:30 pm –
1:45 pm

Break

1:45 pm –
3:15 pm

Super Session 1 – The Leadership Dilemma: How to Sustain
Disruptive Innovation that Benefits the Bottom Line
Arizona II & III

Super Session 2 – Digitalizing the Supply Chain to Gain
End-to-End Visibility
Pueblo I & II

Opening Remarks, Introduction and Presentation
Jamie Bragg, EVP and Chief Supply Chain Officer,
Tailored Brands

Opening Remarks and Introduction
Ron Castro, VP Supply Chain,
IBM

Use Cases and Interactive Leads
Tom Frese, Senior Vice President, Solera; 2018 Education
Committee Chairman
Mark Heinrich, Rear Admiral, United States Navy Retired;
2018 Executive Committee Chairman

Case Studies and Panel Discussion

Wrap-up & Closing Remarks
Jamie Bragg, EVP and Chief Supply Chain Officer,
Tailored Brands

Wrap-up & Closing Remarks
Ron Castro, VP Supply Chain,
IBM

Mary Beth Edwards, VP Global Business Operations,
Arrow Electronics
Simon Ellis, Supply Chain VP, IDC
Chris Jones, EVP Marketing and Services, Descartes Systems
Mike Parsley, SVP Distribution and Logistics, Tailored Brands
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The Adaptive Supply Chain: Rethink, Reinvent, Rewire
SUPER SESSION 1 – The Leadership Dilemma: How to Sustain Disruptive Innovation that Benefits the Bottom Line
SUPER SESSION 2 – Digitalizing the Supply Chain to Gain End-to-End Visibility
SUPER SESSION 3 – Leadership: Playing to Win

WEDNESDAY, JUNE 6TH, 2018
3:15 pm –
3:30 pm
3:30 pm –
5:00 pm

Break
Super Session 3 – Leadership: Playing to Win
Grand Coronado
Opening Remarks & Introduction
Renee Ure, VP Global Supply Chain, Data Center Group, Lenovo
Presenters
Mark Brothers, SVP Human Resources and Deputy Compliance Officer, RR Donnelley
Chris Smith, Senior Vice President, McKesson Pharmaceutical
Wrap-up & Closing Remarks
Renee Ure, VP Global Supply Chain, Data Center Group, Lenovo

5:00 pm –
5:30 pm

Wrap-Up & Closing Ceremony
Grand Coronado
Amy Thorn, Executive Director, DBM Association
Mark Heinrich, Rear Admiral, U.S. Navy, Retired and Managing Partner, Oakleaf Partner Holdings; 2018 Executive Committee Chairman
Tom Frese, Senior Vice President, Solera; 2018 Education Committee Chairman

5:30 pm –
6:30 pm

Closing Reception
Coronado Loggia/Link
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Supply Chain Leaders in Action
2018 Executive Committee
Mark Heinrich
2018 SCLA
Executive
Committee Chair
Rear Admiral,
United States
Navy Retired
Managing Partner, Oakleaf
Partner Holdings

Duke Energy
Avni Patel
Director Supply Chain Support
Services
EmployBridge
Tom Bickes
CEO

Airgas
Pat Visintainer
Vice President

FedEx Supply Chain
Tom Dale
VP Marketing Global Solutions &
Market Development

Arrow Electronics
Mary Beth Edwards
VP Global Business Operations

Ferguson Enterprises
Michael Jacobs
SVP Supply Chain

BNSF Railway
Gregg Zody
General Director Industrial
Product Sales

Giant Tiger
Jessica Godin
VP Supply Chain

The Brink’s Company
Gordon Campbell
VP and Chief Procurement
Officer
Canadian National Railway
Tony Bianco
Director of Intermodal Sales
CarMax
David Lande
AVP Logistics
Colliers International
Todd Steffen
VP Supply Chain and Logistics
Consulting

The Raymond Corporation
Amy McDermott
Director Marketing and
Communications

Leggett & Platt
Marcus Olsen
VP Procurement
Lenovo
Renee Ure
VP Global Supply Chain, Data
Center Group
Lexmark International
Tonya Jackson
SVP Chief Supply Chain Officer

Hub Group
David Marsh
Chief Highway Solutions Officer

McKesson Pharmaceutical
Chris Smith
Senior Vice President

Hyster-Yale Group
Steve Karas
VP Global Supply Chain

Microsoft
David Koste
Cloud Infrastructure and Operations, Business Strategy Director

IBM Corporation
Ron Castro
VP Supply Chain

Mondelez International
Joe Farrell
Director NA Customer
Engagement

Inmar
Jeff Battaglia
VP Supply Chain

Cummins
Robin Keller
Executive Director IT – Global
Supply Chain

J.Crew
Scott Munker
SVP Global Supply Chain

DHL Supply Chain
Joe Puleo
Chief Customer Officer

Kimberly-Clark
Scott DeGroot
VP Transportation

Lowe’s Companies
Rob Glynn
VP Engineering and Specialty
Operations

International Paper
Fred Towler
VP Supply Chain

DealerTire
Jill Marcotte
Partner and Chief Supply Chain
Officer

project44
Tommy Barnes
President

Hertz Corporation
Darren Arrington
SVP NA Fleet Management

CSX Transportation
Todd Biscan
Director Sales, Intermodal

Darden Restaurants
Phil Carr
Director Supply Management

Kenco Group
David Caines
Chief Operating Officer

Patheon, part of Thermo
Fisher Scientific
John Upperman
VP Procurement
PepsiCo, Inc.
John Phillips
SVP Customer Supply Chain and
GTM

Jack Links
Rick Sather
VP Supply Chain

Philips
Steve Holic
Sr. Director Warehouse and
Distribution Strategy

Jockey International
Tim Taylor
SVP Chief Supply Chain Officer

Port Authority of New York &
New Jersey
Molly Campbell
Director Port Department

Johnson and Johnson
Neil Ackerman
Senior Director Global Supply
Chain Advanced Planning and
Innovation

Procter & Gamble
Ignacio Arranz
Director Product Supply
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RR Donnelley
Glynn Perry
EVP Operations and Chief
Supply Chain Officer
Ryder
Todd Skiles
SVP Sales and Solutions
Solera
Tom Frese
Senior Vice President
Starbucks Coffee
Karoline Dygas
vp global sourcing, store
development supply chain,
and Siren Retail SCO
Tailored Brands
Jamie Bragg
EVP and Chief Supply Chain
Officer
Uline
Angelo Ventrone
VP Logistics
UPS
Stan Deans
President Global Logistics and
Distribution
Walmart
Greg Smith
EVP Supply Chain
Werner Enterprises
Matt Parry
SVP Logistics
Worldwide Express
Mike Grayson
Executive Vice President
Yusen Logistics (Americas)
Ron Marotta
VP International Division

Education
Committee
Tom Frese
2018 Education Committee
Chair
Solera
Senior Vice
President
Neil Ackerman
Johnson and Johnson
Sr. Director Global Supply
Chain Advanced Planning
and Innovation
Ignacio Arranz
Procter & Gamble
Director Product Supply
Jamie Bragg
Tailored Brands
EVP and Chief Supply Chain Officer
Gordon Campbell
The Brink’s Company
VP and Chief Procurement Officer
Karoline Dygas
Starbucks Coffee
vp global sourcing, store development
supply chain, and Siren Retail SCO
Mary Beth Edwards
Arrow Electronics
VP Global Business Operations
Tom Goldsby, Ph.D.
The Ohio State University
Professor of Logistics
Mark Heinrich
Rear Admiral, United States Navy Retired
Managing Partner, Oakleaf
Partner Holdings
Steve Holic
Philips
Sr. Director Warehouse and Distribution
Strategy
Michael Jacobs
Ferguson Enterprises
SVP Supply Chain
David Lande
CarMax
AVP Logistics

Ron Marotta
Yusen Logistics (Americas)
VP International Division
Marcus Olsen
Leggett & Platt
VP Procurement
Chris Smith
McKesson Pharmaceutical
Senior Vice President
Amy Thorn
DBM Association
Executive Director

Michigan State University
David (Dave) Closs, Ph.D.
John H. McConnell Chaired Professor of
Business Administration
Michigan State University
Judith (Judy) Whipple, Ph.D.
Professor of Logistics and
Supply Chain Management
Northwestern University
Michael (Mike) Watson, Ph.D.
Adjunct Professor and Partner,
Opex Analytics
The Ohio State University
Thomas (Tom) Goldsby, Ph.D.
Harry T. Mangurian, Jr. Foundation,
Professor of Logistics

Fred Towler
International Paper
VP Supply Chain
Renee Ure
Lenovo
VP Global Supply Chain, Data Center Group
Joanne Wright
IBM
VP Enterprise Operations
and Services

University
Facilitators
Calvin College
Omar Keith Helferich, Ph.D.
Professor Emeritus, Central Michigan
University
Visiting Scholar, Clean Water Institute
Central Michigan University
Misty Bennett, Ph.D.
Assistant Professor of Management and
Director of Assessment, College of Business
Administration
Central Michigan University
Sean Goffnett, Ph.D.
Associate Professor of Marketing and
Logistics
Georgia Institute of
Technology
Chelsea (Chip) White, Ph.D.
Professor and Schneider
National Chair of Transportation and
Logistics
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Rutgers Business School
Donald (Don) Klock, Ph.D.
Professor of Supply Chain
Management
University of North Texas
Terrance (Terry) Pohlen, Ph.D.
Professor of Logistics and Associate Dean
for Operations and Research
University of Tennessee
Mary Holcomb, Ph.D.
Gerald T. Niedert Supply Chain Fellow and
Professor of Supply Chain Management

Advisory Board
Jamie Bragg
Tailored Brands
EVP and Chief Supply Chain Officer
Gordon Campbell
The Brink’s Company
VP and Chief Procurement Officer
Karoline Dygas
Starbucks Coffee
vp global sourcing, store development
supply chain, and Siren Retail SCO
Tom Frese
Solera
Senior Vice President
Tom Goldsby, Ph.D.
The Ohio State University
Professor of Logistics

Supply Chain Leaders in Action
2018 Committee Listings
Mark Heinrich
Rear Admiral, United States Navy Retired
Managing Partner, Oakleaf Partner Holdings

Ana Lucia Alonzo
Starbucks Coffee
director Supply Chain Digitization

Ashley White
Clean Energy Fuels
Director of Sustainability

Omar Keith Helferich, Ph.D.
Professor Emeritus,
Central Michigan University
Calvin College, Visiting Scholar,
Clean Water Institute

Chelsea Briner
Mondelez International
Associate Director of Shelf Solutions and
Innovation

Faith Young
Duke Energy
Manager Generation Supply Chain

Michael Jacobs
Ferguson Enterprises
SVP Supply Chain
Ron Marotta
Yusen Logistics (Americas)
VP International Division
John Phillips
PepsiCo, Inc.
SVP Customer Supply Chain and GTM
Rick Sather
Jack Links
VP Supply Chain
Chris Smith
McKesson Pharmaceutical
Senior Vice President
Jack Thorn, Ph.D.
DBM Association
Chairman
Amy Thorn
DBM Association
Executive Director
Fred Towler
International Paper
VP Supply Chain
Renee Ure
Lenovo
VP Global Supply Chain, Data Center Group

Supply Chain Women in
Action Committee
2018 SCWA Committee Chair
Karoline Dygas
Starbucks Coffee
vp global sourcing, store
development supply chain, and
Siren Retail SCO

Nicola Cooper
IBM UK Ltd
Director Demand Planning and Inventory
Regan Daniels
Werner Enterprises
Sr. Director of ITS Planning, Analysis and
PMO
Mary Beth Edwards
Arrow Electronics
VP Global Business Operations
Tonya Jackson
Lexmark International
SVP and Chief Supply Chain Officer
Amanda Jacobus
Yusen Logistics (Americas)
Senior Client Manager

Tami Schultz
Packsize
Global Named Account Manager

Strategic Growth
Committee
Tommy Barnes
project44
President
Karoline Dygas
Starbucks Coffee
vp global sourcing, store development
supply chain, and Siren Retail SCO
John Fitzgerald
project44
VP Business Development

Jill Marcotte
DealerTire
Partner and Chief Supply Chain Officer

Ron Marotta
Yusen Logistics (Americas)
VP International Division

Amy McDermott
The Raymond Corporation
Director Marketing and Communications

Jeff Metersky
LLamasoft
VP Solution Strategy

Roseann Reece
Yusen Logistics (Americas)
Sr. Manager, Client Management and Operations - OCM

Matt Parry
Werner Enterprises
SVP Logistics

Mary Rollman
Accenture
Managing Director
Julie Rosson
CarMax
Sr. Manager Transport Development

Marcus Olsen
Leggett & Platt
VP Procurement
Jack Thorn, Ph.D.
DBM Association
Chairman
Renee Ure
Lenovo
VP Global Supply Chain, Data Center Group

Amy Thorn
DBM Association
Executive Director
Renee Ure
Lenovo
VP Global Supply Chain, Data Center Group
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Conference Floor Plan & Layout

A

B

M

Social Functions and Committee Meeting Locations:
Monday, June 6th
K
A
X
B
C

C

D

1:00 PM to 1:45 PM - Peer group facilitator meeting – Council
2:00 PM to 3:00 PM – First timers’ reception – Pueblo
6:15 PM to 7:00 PM – Peer group meet and greet – Locations vary		
7:00 PM to 8:15 PM - Welcome reception – Bennie’s Courtyard
8:30 PM to 9:15 PM – Mandatory speaker meeting – Grand Coronado
Tuesday, June 5th

12:30 PM to 1:30 PM – 2019 SCLA Innovation Lab Meeting – Papago
1:00 PM to 1:30 PM – Supply Chain Women in Action Committee 		
		
Meeting – Council
K 5:15 PM to 6:00 PM - SCLA Advisory Board meeting – Council
M C 6:30 PM to 9:30 PM – Cocktail reception followed by Circle of Excellence &
		
Distinguished Service Awards Dinner – Sunset Plaza &
		
Grand Coronado (Reception), Grand Coronado (Dinner)
L
K

Wednesday, June 6th

7:00 AM to 7:45 AM – Education Committee meeting – Council
12:15 PM to 1:30 PM – Circle of Excellence Award Keynote Luncheon – 		
		
Grand Coronado
D 5:30 PM to 6:30 PM – Closing Reception – Coronado Loggia/Link
K
C
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O

H
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M
J
K
Peer Group Session Locations:

Tuesday, June 5th from 9:30 AM to 11:00 AM and
Wednesday, June 6th from 10:45 AM to 12:00 PM
H
K

L

J
M
H
J
J
L
G
H
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Customer Relationship Management – Apache II
Demand Planning Responsiveness & Supplier
Collaboration – Council
Distribution Management, Material Handling &
Operational Support – Maricopa II
Inventory Management & Information
Technology – Hopi
Process Improvement – Apache III & IV
Senior Executive – Maricopa I
Sourcing, Procurement & Supply
Management – Maricopa III
Supply Chain & Logistics Strategy – Papago
Talent Management & Leadership – Treaty
Transportation – Apache I

2018 Educational
Resource Members
Accenture Strategy

Mary Rollman, Managing Director
888 Boylston Street, Boston, MA
Tel: 617-488-7965
mary.j.rollman@accenture.com
www.accenture.com
Accenture is a leading global professional services
company, providing a broad range of services and
solutions in strategy, consulting, digital, technology
and operations. Combining unmatched experience and
specialized skills across more than 40 industries and all
business functions—underpinned by the world’s largest
delivery network—Accenture works at the intersection
of business and technology to help clients improve
their performance and create sustainable value for
their stakeholders. With approximately 401,000 people
serving clients in more than 120 countries, Accenture
drives innovation to improve the way the world works
and lives.

Chainalytics

Mike Kilgore, President and CEO
2500 Cumberland Parkway, Suite 550, Atlanta, GA 30339
Tel: 770-433-1566
mkilgore@chainalytics.com
www.chainalytics.com
Bright Minds. Better Methods. Best Outcomes.
Chainalytics accelerates fact-based supply chain
transformations for business leaders around the globe,
including 18 of Gartner’s Top 25 supply chains. We
bring unparalleled passion to our core purpose: to help
leaders realize maximum value from their supply chains.
Our combination of top supply chain talent, proven
methodologies, and proprietary market intelligence
delivers actionable insight and measurable outcomes.
With locations across North America, Asia-Pacific and
Europe, Chainalytics serves companies globally in a
borderless fashion.

Clean Energy

Ashley White, Director of Corporate Sustainability
4675 MacArthur Court, Suite 800
Newport Beach, CA 92660
Tel: (949) 437-1000
ashley.white@cleanenergyfuels.com
www.cleanenergyfuels.com
Clean Energy is the largest provider of natural gas fuel
for transportation in North America, fueling over 44,000
vehicles each day at over 550 fueling stations. We also
build and operate CNG and LNG fueling stations; manufacture natural gas equipment; and develop renewable
natural gas (RNG) production facilities.

Descartes Systems Group Inc.

Chris Jones, EVP Marketing and Services
2030 Powers Ferry Road, Suite 350, Atlanta, GA 30339
Tel: 770-335-0160
cjones@descartes.com
www.descartes.com
Descartes is the global leader in providing cloud-based
solutions focused on improving the productivity, performance and security of logistics-intensive businesses.
Descartes operates the world’s largest, collaborative
multimodal logistics network, Descartes Global Logistics
NetworkTM. Customers use our web- and mobile-based
solutions to manage their fleet operations and mobile
resources, manage common carriers; access global trade
data; file customs and security documents; communicate
with trading partners and run their forwarder and
customs house brokerage operations. Our headquarters
are in Waterloo, Ontario, Canada and we have offices
and partners around the world. Learn more at www.descartes.com, and connect with us on LinkedIn and Twitter.

E2open LLC

Green Mountain Technology

Diane Mitchell, VP Marketing
Great Hills Plaza, 9600 Great Hills Trail, Suite 300E
Austin, TX 78759
Tel: 512-735-5692
diane.mitchell@e2open.com
www.e2open.com
At E2open, we’re creating a more connected,
intelligent supply chain. One that starts with the
ability to sense and respond to real-time demand and
supply constraints. One that brings together data from
customers, channels, suppliers, contract manufacturers
and partners; connecting existing planning systems
Enterprise Resource Planning (ERP) and financial systems
using SAP® and Oracle® certified adapters for timely
data feeds. One that enables companies to use data
in real time, with cognitive artificial intelligence and
machine learning to drive smarter decisions. One that
delivers all this complex information through an easy
to understand, single pane of glass that provides a
clear view across the supply and demand ecosystem
so companies can deliver what customers want and
transform their business. E2open is changing everything.
Supply. Demand. Delivered.

Lindsay Bodkin, Dir. of Marketing and Public Relations
5860 Ridgeway Center Parkway, Suite 401
Memphis, TN 38120
Tel: 901-443-0369
lbodkin@gmcps.com
www.greenmountaintechnology.com
Green Mountain Technology (GMT) partners with the
world’s largest parcel shippers to plan, monitor and
execute high volume parcel networks. Our Parcel Spend
Management (PSM) solution unbundles network complexity, drives increased profitability, and enhances the
customer experience through a suite of tech-enabled
services. It starts with our best in class parcel audit
and invoice automation, then leverages that data for
advanced analytics, optimization, ongoing network
improvement projects, and contract management.
GMT’s highly engaged, strategic delivery model, unique
network modeling and re-rating technology, and Fortune
500 customer base, uniquely positions GMT to deliver
unparalleled value. Our customers represent more than
$4 billion in parcel spend and typically experience 5-10X
return, next of our fees. Our outcomes are proven by
numerous customer honors including QVC’s Supply
Chain Partner of the Year and Office Depot’s Partnership
Award.

FIDELITONE

Joe Giglio, Chief Marketing Officer
1260 Karl Court, Wauconda, IL 60084
Tel: 847-487-3300
jgiglio@fidelitone.com
www.fidelitone.com
FIDELITONE, a supply chain management firm, provides
specialized solutions for order fulfillment, last mile delivery, service parts management and inbound materials
management. Headquartered just outside of Chicago,
IL, FIDELITONE operates a network of 35+ locations
specialized to our solutions. Leveraging our people,
processes and technology, our solutions help you earn
your customer’s loyalty. With an acute focus on the
customer experience, our proven process – The Path to
Loyalty – is how we deliver on our promise.

IDC

Simon Ellis, VP Supply Chain Research
5 Speen Street, Framingham, MA 01701
Tel: 508-872-8200
sellis@idc.com
www.idc.com
IDC is the premier global provider of market intelligence,
advisory services, and events for the information technology, telecommunications, and consumer technology
markets. With more than 1,100 analysts worldwide,
IDC offers global, regional, and local expertise on
technology and industry opportunities and trends in
over 110 countries. IDC’s analysis and insight helps IT
professionals, business executives, and the investment
community to make fact-based technology decisions
and to achieve their key business objectives.

FLEXE

Karl Siebrecht, Co-founder and CEO
159 S. Jackson, Suite 420, Seattle, WA 98104
Tel: 855-733-7788
karl@flexe.com
www.flexe.com
FLEXE is the leading provider of on-demand warehousing
and fulfillment services. Backed by a team of technology
and logistics experts in Seattle, FLEXE connects retailers
and brands to a network of more than 850 warehouses
through a single software platform. Unlike traditional
solutions, we make warehousing available on-demand
and use software to streamline the entire process from
sourcing staffed operators through centrally managing
inventory across the entire network. As a result, FLEXE
customers easily resolve their warehouse capacity
constraints, scale retail distribution operations, and
dynamically expand their ecommerce fulfillment
networks.

Infor, GT Nexus Commerce Network

641 Avenue of the Americas, 4th FL, New York, NY 10011
Tel: (646) 336-1700
www.infor.com/scm
Infor builds business software for specific industries
in the cloud. With 16,500 employees and over 90,000
customers in more than 170 countries, Infor software is
designed for progress. Infor’s Networked Supply Chain
combines planning, procurement, execution and finance
applications with a multi-enterprise business network.
This unique combination aligns the supply chain to
provide an unparalleled level of speed, flexibility and
precision.

LLamasoft

201 South Division Street, Suite 200, Ann Arbor, MI 48104
Tel: 734-418-3119
info@llamasoft.com
www.llamasoft.com
LLamasoft supply chain design software helps organizations worldwide assess the potential impact of changes
on the supply chain and swiftly create and implement
strategies to drive performance. Using the LLamasoft
supply chain design solution, businesses are able to:
create supply chain models to discover inefficiencies
and optimize for significant improvements in cost,
service and risk; implement the supply chain designs by
linking the power of advanced analytics into the reality
of planning and execution processes; and proactively

Grant Thornton LLP

Jonathan Eaton, Principal
201 S. College Street, Suite 2500, Charlotte, NC 28244
Tel: 704-632-3523
jonathan.eaton@us.gt.com
www.grantthornton.com
Grant Thornton LLP (Grant Thornton) is the U.S. member
firm of Grant Thornton International Ltd, one of the
world’s leading organizations of independent audit,
tax and advisory firms. Grant Thornton has revenues in
excess of $1.6 billion and operates 59 offices.
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monitor supply chain performance and identify systemic
problem or risk areas to modify in supply chain designs.
Headquartered in Ann Arbor, Michigan, LLamasoft is
a leader in supply chain excellence and innovation,
advancing technology focused on continuous improvement of enterprise supply chains for the world’s largest
organizations.

National Retail Systems Inc.

John Tabor, SVP Supply Chain
2820 16th Street, North Bergen, NJ 07047
Tel: 201-330-1900
john.tabor@nrsonline.com
www.NationalRetailSystems.com
National Retail Systems, Inc. (NRS) includes Keystone
Freight Corp., National Retail Transportation, Inc.
(NRT) and World Logistics. NRS is a family-owned and
operated company that has been providing asset based
3PL logistics solutions including drayage, trans loading,
warehousing and transportation for the world’s leading
retailers and manufacturers for over 65 years. NRS’
hub locations include: New York/New Jersey; LA/Long
Beach; Savannah, GA; Columbus, OH; and Greensboro,
NC.

Packsize International Inc.

3760 Smart Pack Way, Salt Lake City, UT 84104
Tel: 801-444-4814
info@packsize.com
www.packsize.com
Packsize is a multinational technology company with
headquarters in Salt Lake City, Utah. Packsize develops,
manufactures, licenses, supports, and sells On Demand
Packaging® software, systems, and solutions. Packsize
makes it possible to make a right-sized box for every
product, on demand, and is leading On Demand Packaging® operations into the fourth industrial revolution.
By creating right-sized packages that offer exceptional
protection with On Demand Packaging®, businesses can
enhance their brand reputation, the customer experience, and their bottom line while choosing to be part of
the solution—Smarter Packaging for a Healthy Planet®.

Swisslog Logistics

David Schwebel, Head of Business Development,
North America
161 Enterprise Drive, Newport News, VA 23603
Tel: 980.259.3170
david.schwebel@swisslog.com
www.swisslog.com
www.kuka.com
Swisslog designs, develops and delivers best-in-class
robotics and automation solutions for forward-thinking
manufacturing, health-systems, warehouses, and
fulfillment and distribution centers. We offer integrated
systems and services from a single source – from
consulting to design, implementation and lifetime
customer service. Behind the company´s success are
2,800 employees worldwide, supporting customers in
more than 1,500 installations in 50 countries. Swisslog is
a member of the KUKA Group, a leading global supplier
of intelligent robotic and automation solutions.

Session
Abstracts
take a bit of a breather. Short answer: Never. In this talk, futurist,
author and technologist Byron Reese explores how businesses
and supply chains can rethink, reinvent and rewire. He will cover
artificial intelligence, automation, product innovation and company mindset in this timely talk.
4:00 PM – 6:00 PM
In this session you will gain the secrets of…
Keynote: Behave Like the Genius You Are
— The fundamental dynamics that drive technological progress
Room: Grand Coronado
— Three techniques for innovating in times of great change
Session description:
— Why some companies adjust with the times, and others don’t
Behavioral genius is not something you are, it’s something you
— How AI and automation will impact the supply chain, and what
have. It’s the way your mind is working when you’re doing your
it will mean to you and your company
best work. In this session you will learn how to use a tool called
the Predictive Index to rethink, reinvent and rewire yourself and
your team. The key takeaway from this session is to distinguish Presenter:
the strengths and weaknesses of your particular genius and how Byron Reese, futurist, technologist and CEO, Gigaom
to use it to build and lead engaging and effective teams.
11:15 AM – 12:30 PM
In this session you will gain the secrets of…
— Extending the benefits of behavioral self-awareness beyond the Hot topic session 1: The End of the Alphabet:
Preparing for Generation Z
executive suite and into the larger company to boost productivity and the bottom line
Room: Grand Coronado
— Knowing if your behaviors are actually promoting the culture
Session description:
you want for your company
2018 will be one of the first years that Generation Z hits the
— How to shape the way colleagues perceive your leadership
workforce. This session will explore how demographics have,
style
and will continue to shape the workplace. Recruitment and
retainment of talent will be two of the foremost challenges
— Self-coaching tips to be more effective in your day to day life
companies face as younger workers join their ranks. Professor
Opening remarks:
Misty Bennett will share research on workforce strategy across
generations. David Lande will facilitate a multi-generational
Amy Thorn, Executive Director, DBM Association
panel discussion that will explore how different companies
have successfully managed their workforces.
Introduction and facilitator:
In this session you will gain the secrets of…
Karoline Dygas, vp global sourcing, store development
supply chain, and Siren Retail SCO, Starbucks Coffee;
— The traits that make Generation Z, those born after 2000,
unique
2018 Supply Chain Women in Action Committee Chairwoman
— How to successfully adapt to the changing expectations of
Presenter:
younger workers
Ed Sweeney, Dotologist, R.H. Sweeney Associates
— How an office filled with Millennials and Gen Zers will differ
from today’s
— How the younger generation is leading a revolution in social
awareness that is impacting the way we work and how and
what we buy

Monday June 4th, 2018

Tuesday June 5th, 2018

Session lead:
8:15 AM – 9:15 AM
Keynote: Innovation in a Rapidly Changing World, David Lande, AVP Logistics, CarMax
the Future of Work
Presenters and panel discussion:
Room: Grand Coronado
Misty Bennett, Ph.D., Assistant Professor, Central Michigan

University
Mike Grayson, Executive Vice President, Worldwide Express

Session description:
Technology is disrupting all aspects of business, including
supply chain. No matter your industry, we all find ourselves in
a radical, disruptive period where everything is changing. You
may be wondering when it’s all going to settle down so you can
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Hot topic session 2: The Art of Negotiation
Room: Arizona II & III

Mary Holcomb, Ph.D., Gerald T. Niedert Professor of Supply Chain
Management, University of Tennessee
Joe Puleo, Chief Customer Officer North America, DHL
Session description:
From selling to buying to working on projects with your peers, a Roseann Reece, Senior Manager Client Management and
prerequisite for success in supply chain management is the art of
negotiation. In this session, you will learn the difference between Operations – OCM, Yusen Logistics (Americas)
position-based and interest-based negotiations, as well as tips to
1:45 PM – 2:45 PM
help you get what you want as you negotiate your way through
your business and life. You will also have the opportunity to
Hot topic session 4: Strategies for Leveraging
practice the skills you learn on your peers.
e-commerce for Growth and Profitability
In this session you will gain the secrets of…
Room: Grand Coronado
— Understanding the difference between positions and interests
Session description:
— Learning a step-based approach to achieving your interests
The presentation will focus on the drivers of e-commerce
growth and how these apply to your brands and business. In
— Generating a win-win situation that satisfies your needs
this session, Neil Ackerman will talk about his experience at
— Understanding snags can potentially derail negotiations
Amazon, the e-commerce Flywheel, and the importance of the
customer experience.
Presenter:
In this session you will gain the secrets of…
Marcus Olsen, VP Purchasing, Leggett & Platt
— Using the pillars of e-commerce as a guidepost for successful
Interactive leads:
planning and execution
Tom Frese, Senior Vice President, Solera; 2018 Education
— How the experience of the world’s largest internet retailer can
Committee Chairman
yield valuable lessons for firms a fraction the size
Ryan Ilges, SVP Truckload, Worldwide Express
— Succeeding by placing the customer ahead of everything else

Hot topic session 3: E-Commerce Brings
Big Business and Big Problems to Shipping’s
Uncharted Waters
Room: Pueblo I & II
Session description:
Supply chain leaders face greater challenges than ever as customers expect more for less. Unfortunately, we have no roadmap
to consult as the world we face is ever-changing. This session
will discuss the challenges of 2017’s peak shipping season and
what we can expect in 2018, as well as how to best deal with it.
In this session you will gain the secrets of…
— Forward stocking and early shipping to overcome infrastructure
challenges
— Adding tracking systems to aid in transportation management
— The paramount importance of shipment integrity
— Proven strategies on how to beat peak shipping challenges

Session lead:
Steve Holic, Senior Director Warehouse and Distribution Strategy,
Philips

Presenters and panel discussion:
Tommy Barnes, President, project44

Presenter:
Neil Ackerman, Senior Director Global Advanced Planning and
Innovation, Johnson and Johnson

Hot topic session 5: Voodoo Economics: Work the
Tax Code with the Magic of Knowledge
Room: Arizona II & III
Session description:
The most sweeping change to the tax code was passed into law
at the end of 2017. The opportunities it presents for businesses
will require a review of operating models, current cash flow, and
the way operational decisions affect supply chain. Tax optimization strategies must consider the total supply chain cost to
be effective. Businesses that act quickly and map out a strategy
stand to reap significant financial and competitive advantages.
In this session you will gain the secrets of…

— How does tax reform will impact your supply chain
— How companies can simultaneously optimize their supply
chains while and minimizing their tax burden
— The five things every supply chain executive needs to be doing
now to take advantage of tax reform

Presenter:
Jonathan Eaton, Principal, National Supply Chain Practice Leader,
Grant Thornton LLP
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Hot topic session 6: The Good, The Bad and The
Meaningless: Why Some Corporate Strategies
Succeed While Others Fail
Room: Pueblo I & II

current portfolio of business practices that run the business as
well as the disruptive ideas and technologies that will change
the business. We’ll examine numerous real-world examples of
the model in action, and participants will also be given time
to create their own model and leave with a roadmap they can
follow later.
In this session you will gain the secrets of…
— A common language that allows participants to effectively
communicate and manage change in their organization
— The applicability of the model across multiple businesses
— Sustainability concepts that ensure your business runs smoothly even while you tinker with it in fundamental ways

Session description:

We constantly work to refine supply chain strategy, but often
the plans that look best on paper fail in execution. In this hot
topic, we’ll help you discover how to successfully execute your
strategy.
In this session you will gain the secrets of…
— Ownership: The most common reason a plan fails is lack of
ownership. If people don’t have a stake and responsibility in the
plan, it’ll be business as usual for all but a frustrated few.
— Communication: The plan doesn’t get communicated to employees, and they don’t understand how they contribute.
— Implementation: Implementation isn’t discussed in the strategic
planning process. The planning document is seen as an end in
itself.
— No accountability: Accountability and high visibility help drive
change. This means that each measure, objective, data source
and initiative must have an owner.

Super session chairman:
Jamie Bragg, EVP and Chief Supply Chain Officer, Tailored Brands

Use cases and interactive leads:
Tom Frese, Senior Vice President, Solera; 2018 Education Committee Chairman
Mark Heinrich, Rear Admiral, U.S. Navy, Retired and Managing
Partner, Oakleaf Partner Holdings; 2018 Executive Committee
Chairman

Session lead:
Presenters and panel discussion:

Super session 2: Digitalizing the Supply Chain to
Gain End-to-End Visibility
Room: Pueblo I & II

Shelley Carr, Director Supply Chain COE, International Paper

Session description:

Mary Rollman, Managing Director, Accenture

As important as it is for companies and supply chains to
become digital it has to become clear that it is not the destination but the journey. In this session attendees will learn how
Steve Holic, Senior Director Warehouse and Distribution Strategy, to transform their supply chain to become a cognitive supply
chain. We will feature an interactive session where experiencies
Philips
and stories are shared from the different stages of digitalization.
Tim Taylor, SVP and Chief Supply Chain Officer,
1) Where to start with Digitalization? A Cultural mindset –
Jockey International
Starbucks use case
2) Artificial Intelligence and Augmented Reality in Supply Chain –
3:00 PM – 4:00 PM
IBM use case
Super session 1: The Leadership Dilemma: How to In this session you will gain the secrets of…
Sustain Disruptive Innovation that Benefits the
— What you need to know before starting the digitalization
Bottom Line
journey in your company
Room: Arizona II & III
— Experiences and stories shared from different companies and
different stages of the journey
Session description:
— How culture mindset influences success or failure from start to
In this session you will learn how to leverage disruption and
finish
innovation to maximize business efficiency and performance.
Senior supply chain leaders will share how they solved business — A roadmap for how digitalization can be applied to your
company
problems and became agents of change while continuing to run
the day to day business. The core idea involves identifying the
David Closs, Ph.D., John H. McConnell Chaired Professor of
Business Administration, Michigan State University
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9:15 AM – 10:30 AM
NEW: Supply Chain Research in Action
Room: Grand Coronado

Super session facilitator:
Ron Castro, Vice President Supply Chain, IBM

Presenters and panelists:

Session description:

Ana Lucia Alonzo, director, supply chain digitization, Starbucks
Corporation
Simon Ellis, Supply Chain VP, IDC

The SCLA has launched a new initiative called Supply Chain Research in Action, which focuses on novel solutions to supply chain
problems and shows how companies are confronting the disruptions they face from technology, manufacturing practices and
business processes. Supply Chain Research in Action (SCRA) aims
to make research practical by creating partnerships between academia and industry as well as between businesses. Our first session
will focus on the future and the technologies and processes that
are disrupting the way we do business. Kurt Cavano will open the
session with a peek into the future, and panelists will provide
examples of how SCLA companies and universities are partnering
to prepare for and face future supply chain challenges.
In this session you will gain the secrets of…

Interactive lead:
Chris Jones, EVP Marketing and Services, Descartes Systems

Wednesday June 6th, 2018
8:00 AM – 9:00 AM
Keynote: How to Develop a Winning Attitude and
Set a Gold Standard
Room: Grand Coronado
Session description:
General Becky Halstead will share leadership experiences and
principles from her three decades on and off the battlefield.
Halstead was the Brigadier General in Iraq from 2005-06,
marshaling a team of 20,000 to support the 250,000 troops
in country. Critical to her success was leading with a winning
attitude. Whether this meant projecting calm in the face of
chaos, embracing tumultuous change, championing innovative
solutions, managing huge risk, or steering the mindset of an
entire organization, a positive and inspiring disposition were the
cornerstones of Halstead’s success.
In this session you will gain the secrets of…
— Being a steady source of strength for those in your charge
— How the lessons of the battlefield translate to the boardroom
— The importance of clarity and conviction when articulating a
vision

Presenter:
Brigadier General Rebecca Halstead, U.S. Army, Retired; Founder,
Steadfast Leadership, LLC

— The necessity of supply chains to evolve
— How SCLA companies are both leading the innovations and
responding to the challenges of tomorrow
— The balance between vision and action needed to react to
today’s challenges
— How academia and the private sector can complement one
another when focused on a common goal

Session lead and facilitator:
Kurt Cavano, Founder and President, Infor GT Nexus Commerce
Network

Presenters and panel discussion:
Allison Finerfrock, Senior Manager Distribution Operations
Supply Chain, Ferguson Enterprises
Matt Parry, SVP of Logistics, Werner Enterprises
Mike Parsley, SVP Distribution and Logistics, Tailored Brands
Todd Steffen, Managing Director Supply Chain and Logistics,
Colliers International
Chip White, Ph.D., Schneider National Chair of Transportation and
Logistics, Georgia Institute of Technology
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In this session you will gain the secrets of…
— What you need to know before starting the digitalization journey in your company
— Experiences and stories shared from different companies and
different stages of the journey
— How culture mindset influences success or failure from start to
finish
— A roadmap for how digitalization can be applied to your company

1:45 PM - 3:15 PM
Super session 1: The Leadership Dilemma: How to
Sustain Disruptive Innovation that Benefits the
Bottom Line
Room: Arizona II & III
Session description:
In this session you will learn how to leverage disruption and
innovation to maximize business efficiency and performance.
Senior supply chain leaders will share how they solved business problems and became agents of change while continuing to run the day to day business. The core idea involves
identifying the current portfolio of business practices that run
the business as well as the disruptive ideas and technologies
that will change the business. We’ll examine numerous real-world examples of the model in action, and participants will
also be given time to create their own model and leave with a
roadmap they can follow later.

Super session facilitator:
Ron Castro, Vice President Supply Chain, IBM

Presenters and panelists:
Mary Beth Edwards, VP Global Business Operations,
Arrow Electronics
Simon Ellis, Supply Chain VP, IDC
Mike Parsley, SVP Distribution and Logistics, Tailored Brands

In this session you will gain the secrets of…
— A common language that allows participants to effectively

Interactive lead:

communicate and manage change in their organization
— The applicability of the model across multiple businesses
— Sustainability concepts that ensure your business runs smoothly even while you tinker with it in fundamental ways

Chris Jones, EVP Marketing and Services, Descartes Systems

Super session chairman:

3:30 PM – 5:00 PM
Super session 3: Leadership: Playing to Win
Room: Grand Coronado

Jamie Bragg, EVP and Chief Supply Chain Officer, Tailored Brands

Session description:

Use cases and interactive leads:

Senior industry leaders will share how to develop a Playing
to Win mentality within an organization and how to drive a
cultural shift to achieve it. Each case study will document how
a winning leadership mindset was able to inspire the teams to
have a productive, strategic and will do attitude.
In this session you will gain the secrets of…

Tom Frese, Senior Vice President, Solera; 2018 Education
Committee Chairman
Mark Heinrich, Rear Admiral, U.S. Navy, Retired and Managing
Partner, Oakleaf Partner Holdings; 2018 Executive Committee
Chairman

Super session 2: Digitalizing the Supply Chain to
Gain End-to-End Visibility
Room: Pueblo I & II
Session description:
As important as it is for companies and supply chains to
become digital it has to become clear that it is not the destination but the journey. In this session attendees will learn how
to transform their supply chain to become a cognitive supply
chain. We will feature an interactive session where experiencies
and stories are shared from the different stages of digitalization.
1) Transformation into the Digital World – Arrow Electronics
use case
2) Artificial Intelligence and Augmented Reality in Supply Chain –
IBM use case
3) How Data and Analytics Can Transform Logistics Tailored Brands use case
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- How to determine if you have a winning mentality
- Understanding the damage the wrong approach can do and
how it holds your team and your business back
- Tips to shift company culture to a winning mentality
- How as a leader you can drive a mindset transformation at your
company and with your team

Super session chairwoman:
Renee Ure, Chief Supply Chain Officer, Data Center Group, Lenovo

Presenters:
Mark Brothers, SVP Human Resources and Deputy Compliance
Officer, RR Donnelley
Chris Smith, Senior Vice President, McKesson Pharmaceutical

2018 SCLA Program
Speaker/Facilitator Biographies
Neil Ackerman
Senior Director,
Global Advanced Planning
and Innovation
Johnson and Johnson
Speaker
Mr. Neil Ackerman, MBA, MS, and PMP, is the Senior Director,
Global Supply Chain Advanced Planning and Innovation, for
Johnson and Johnson across all segments including Pharmaceuticals, Biomedical Devices and Consumer Products. He
is responsible for accelerating supply chain innovation and
enablement of advanced planning processes and technologies worldwide. His team is critical in bringing value based
prototyping to life within Johnson and Johnson and beyond.
Prior to this role, Neil held various positions at Amazon.
com, including Strategy Head for Fulfillment By Amazon
and the General Manager and Inventor of the Amazon
Small and Light global program. Most recently, he was the
Global Director of Integrated Supply Chain, eCommerce
and technology innovation at Mondelez International,
the world’s largest snack companies with brands such as
Oreo, Milka, Cadbury’s and Nabisco. In this role, Neil was
recognized in various global publications for inventing and
launching Direct To Consumer Supply Chain Models. He is an
expert on eCommerce and supply chain innovations and is
published, given multiple keynotes globally for his work on
the eCommerce Flywheel and its impact on supply chain for
a long term competitive advantage. Neil holds 10 US patents
and has been quoted, interviewed and written about in WSJ,
Bloomberg, Inc., Forbes, Business Week, CNBC and numerous
highly selective international publications. Neil is a winner
of numerous leadership awards including the prestigious
Amazon.com “Just Do It” Award and was a Distinguished Visitor for the US Navy in 2016. Currently, Neil sits on the local
Board of Directors for After School All Stars and is an active
Board Advisor for multiple start-ups globally including Flexe,
the “airbnb of warehousing” and Manucore. He is a graduate
of University of Richmond, UVA and MIT, and he holds a PMP,
MBA and MS. An active contributor to numerous academic
networks at MIT and UVA, Neil lives in the United States with
his family.
Ana Lucia Alonzo
Director, Supply Chain
Digitization
Starbucks Corporation
Speaker
Ana Lucia is currently director, Supply Chain Digitization
for Starbucks Corporation. She is a senior supply chain
leader with more than 18 years of international experience,
providing leadership and strategic direction in network
design and supply chain planning, new product development,
operations, continuous improvement and cost effective
environmental performance. Leadership expertise in high velocity, time sensitive, fresh and CPG and Retail supply chains
across Europe, North, Central and South America.

Tommy Barnes
President
project44

Jamie Bragg
EVP and Chief Supply Chain Officer
Tailored Brands

Speaker

Super session chair

Tommy Barnes is the President of project44, where he previously sat on the advisory board before taking on his current
role in 2015. Tasked with driving project44’s portfolio of
freight API products through relationship development with
carriers, shippers, and 3PLs, as well as forging strategic partnerships with TMS and other technology platforms, Tommy
relies on his decades of industry experience and leadership.
Prior to project44, Tommy held the positions of President
of LTL Services and Senior Vice President of Operations at
Coyote Logistics, where he guided operational performance
of one of the world’s leading third party logistics companies.
He also held the position of President of Multimodal Brokerage at Con-Way, where he was responsible for managing $2.4
billion in freight across multiple modes. Barnes has a stellar
reputation for building some of the industry’s most effective
teams, and for his strategic ability to maximize performance
and generate growth for his companies. A well-recognized industry leader, Tommy has given numerous keynote addresses
regarding the future of logistics and supply chain transportation. Industry professionals both inside and outside of
project44 look to Tommy Barnes for leadership and guidance.
Misty Bennett, Ph.D.
Assistant Professor of
Management
Central Michigan University

Peer group facilitator and speaker
Dr. Bennett is an Assistant Professor of Management teaching
Human Resources and Organizational Behavior at the graduate level at Central Michigan University. Her Ph.D. is in Industrial/Organizational Psychology, and her consulting work has
included strategic staffing planning, training and instructional
design, particularly focused on the development of virtual
training, leadership development and managerial training for
global companies, and assessment of leadership competencies and organizational culture. More recently, Dr. Bennett’s
research has led her to help companies learn how to develop
inclusive cultures for employees across generations.
Dr. Bennett’s research is currently focused on generational
differences in workplace attitudes, ranging from stereotypes
about Generation Z or the Millennials to retirement transitions in older workers. In addition to numerous international
academic presentations at peer-reviewed conferences such
as the annual meeting of the Academy of Management,
she was recently interviewed on BYU’s award-winning radio
show Top of the Mind with Julie Rose regarding her recent
publication on generational differences in work-family conflict, published at Journal of Managerial Psychology. She also
serves as an assessor for sergeant and detective candidates
and has co-developed a strategic staffing modeler with Dr.
Lana Ivanitskaya for the Michigan State Police.
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Jamie Bragg is Executive Vice President and Chief Supply Chain
Officer at Tailored Brands and is based in Houston, Texas. His
responsibility is for the TBI supply chain beginning with the
Design & Global Sourcing functions all the way through last
mile delivery of product to our stores and customers.
Jamie has been with Tailored Brands since 1991. In 1999
he was tasked with creating our first Direct to Consumer fulfillment operation to coincide with the launch of
e-commerce for The Men’s Wearhouse. As Senior Director
of Tuxedo Operations he was responsible for merchandising,
development of ERP systems and supply chain infrastructure
to service tuxedo rental as it rolled out to all stores. He
returned to the company in late 2005 as Vice President of
Tuxedo Operations and in 2007 was promoted to Senior
Vice President of Operations following the acquisition and
integration of After Hours Formalwear (a former division of
May Company). From 2007 to 2011, Jamie assumed additional
responsibilities including Customer Service, Transportation
& Logistics, Retail Distribution, and E-commerce Fulfillment.
Jamie was promoted to Executive Vice President in 2011 and
is a member of TBI’s Executive Committee. In 2013 he was
given responsibility for our domestic manufacturing activity
following the acquisition of Joseph Abboud Manufacturing
and was also responsible for Corporate Procurement from
2012-2014. In 2016 he was promoted to EVP & Chief Supply
Chain Officer, gaining additional responsibility for TBI’s
Design & Global Sourcing team based in New York City.
Mark Brothers
SVP Human Resources and Deputy
Compliance OfficerRR Donnelley
Speaker
Mark Brothers is currently Senior Vice President, Human
Resources & Deputy Compliance Officer for RR Donnelley. He
is responsible for global employee and labor relations, compliance and Human Resources for U.S. Operations, Canada,
Latin America and the Caribbean. Mark and his wife Michele
have been married for 27 years and have three children
Michael, Scott and John. Mark enjoys family activities, travel,
hiking and scuba diving.

Shelley Carr
Director, Supply Chain COE
International Paper
Speaker
Shelley Carr is currently Director of the Supply Chain Center
of Excellence at International Paper (IP), one of world’s
leading producers of fiber-based packaging, pulp and paper.
Shelley and her organization are responsible for improving,
sustaining, and deploying IP’s Supply Chain Operating Model
as well as consulting and propagating best practices across
IP’s global footprint. Shelley and her team develop and
implement strategic programs to improve overall supply
chain performance in order management, S&OP, production planning and scheduling, distribution, sourcing, and
procurement. Prior to this role, Shelley was a Senior Manager
of Supply Chain for IP’s Industrial Packaging Business where
she was responsible for managing the planning of 12 million
tons of containerboard liner and medium annually. During
her tenure in Containerboard, Shelley was also responsible
for overseeing the supply chain integration of both the
acquisition of Weyerhaeuser and Temple-Inland Containerboard divisions – driving common processes and achieving
business synergies totaling over $150MM. Shelley started
her career in 1993 as a chemical engineer at IP’s Mobile Mill.
Shelley has her Chemical Engineering degree from Georgia
Institute of Technology. In her free time, Shelley enjoys
reading, traveling, and spending.
Ron Castro
VP Supply Chain
IBM
Speaker
Ron Castro was appointed Vice President, Operations and
Supply Chain Execution August 2015. In this role Castro
expanded his manufacturing scope to include brand operations and overall supply chain execution for IBM hardware
and appliances. Previously, as the head of IBM’s global
manufacturing operations he lead IBM supply execution
being accountable for global operations of eleven delivery
and fulfillment sites worldwide. Castro holds a Bachelor and
Master of Science degrees in Industrial Engineering and Operations Management from Purdue University. He joined IBM

in 1995, and is recognized as a supply chain thought leader
that delivers fast and impactful results in multi-cultural and
complex environments. Prior to his current role he spent
four years in Shanghai, China as IBM’s senior executive responsible for supply chain operations for the growth market
unit, supporting all emerging regions. Castro has held positions of increasing responsibility across multiple geographies
in corporate, transformation and line management leading
supply chain transformation and operations. Mr. Castro is
focused on driving leadership development, and is an active
member of the IBM Hispanic Council focused on driving
important initiatives for the Hispanic community at IBM.
Kurt Cavano
SVP, Strategy
Infor GT Nexus Commerce
Network
Speaker
Kurt Cavano is the President at GT Nexus, an Infor Company.
He is responsible for driving GT Nexus’s strategic direction,
for disseminating the company’s track record of innovation
and market success, and for guiding key customer, industry
and partner relationships. He has more than 25 years of
experience helping corporations improve their business performance through the intelligent application of technology.
Cavano is founder of TradeCard, Inc., which merged with
GT Nexus in 2013. Prior to founding TradeCard in 1999, he
was a Vice President at American Management Systems, an
international business and information technology consulting
firm. He managed the Corporate Banking Practice of the AMS
Finance Industry Group. Featured as one of World Trade
Magazine’s 50 most influential people, Cavano is a frequent
speaker and writer on topics concerning international trade
and global supply chain management. He holds a BS in
Bioscience from Penn State University and an MBA from New
York University.
David (Dave) J. Closs, Ph.D.
John H. McConnell Chaired Professor of Business Administration
Michigan State University
Peer group facilitator and speaker
David J. Closs is the John H. McConnell Chair in Business Administration and Chair Emeritus of the Department of Supply
Chain Management at Michigan State University. Dr. Closs’
primary research interests include supply chain strategy,
information systems, security, and planning techniques. He
was one of the principal researchers in three studies completed by Michigan State University investigating world-class
logistics, supply chain capabilities, and the future of supply
chain management. He has authored ten textbooks and over
100 articles focusing on logistics, information technology,
supply chain strategy, security, talent and risk management.
Dr. Closs is an active member in the Council of Supply Chain
Management Professionals and APICS. He was appointed
by the Governor of Michigan as a member of the Michigan
Logistics and Supply Chain Collaboration Commission.
He was Editor of the Journal of Business Logistics and is
Executive Editor of Logistics Quarterly. Dr. Closs received the
Distinguished Faculty Award from MSU in 2013.
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Karoline Dygas
VP, Global Sourcing, Store
Development Supply Chain, and
Siren Retail SCO
Starbucks Corporation
2018 SCLA Supply Chain Women in
Action Committee Chair
Karoline Dygas is Starbucks Corporation’s Vice President leading Global
Sourcing, Store Development Supply Chain, and Siren Retail Supply
Chain. She is part of Starbucks Global Supply Chain leadership team and
is accountable for sourcing of all capital and commercial equipment,
FFE, R&M and QA services, as well as leading the global end-to-end
supply chain for Store Development and the Starbucks Roastery &
Reserve Programs. She leads her team in creating flexible supply
chains with a supplier base that elevates the Starbucks Brand. Karoline
joined Starbucks in April 2014, with a proven track record of building
and cultivating global cross-functional relationships at all levels in an
organization. Karoline has established global experience and acumen
while working with internal and external stakeholders, suppliers, and
customers from Poland, Germany, UK, Switzerland, France, Brazil, Russia,
UAE, India, Japan, Hong Kong, and China. Before joining Starbucks,
Karoline was the Senior Director Strategic Sourcing at Walgreens based
in Deerfield, Illinois where she was responsible for $1.5B annual spend
across multiple categories supporting Store Development, Energy &
Environmental Sustainability, and Marketing. She earned her Bachelors
in Mechanical Engineering at Purdue University and later completed her
dual MBA from both Purdue University and ESCP-EAP European School
of Management in Paris, France.
Jonathan Eaton
Principal, National Supply Chain
Practice Leader
Grant Thornton LLP
Speaker
Jonathan is the practice leader for Grant Thornton’s National
Supply Chain Practice. With over 20 years of Supply Chain
experience, Jonathan has spent the majority of his career
advising large multinational companies and middle market
companies across multiple industry sectors on how to best
transform their supply chains. His industry experience covers
Consumer & Industrial Products, Food & Beverage, Retail,
Auto Aftermarket, Auto OEM, Utilities, Oil & Gas, Life Sciences, Technology, and Financial Services. He also has significant
experience with turnarounds, post-merger integration, divestitures, and technology implementations. Jonathan is best
recognized for his ability to help clients define their supply
chain strategy in response to changing market conditions
and other disruptive forces and subsequently helping them
transform their supply chains to provide higher customer
satisfaction while balancing their inventory and service
commitments and minimizing their total supply chain costs.
Jonathan most recently worked at Chainalytics, LLC where he
was an Industry Supply Chain Partner focused on the supply
chain issues of a portfolio of the firm’s largest and most
complex clients. Prior to that, Jonathan was a Senior Director
at IHS with global responsibility for the Supply Chain / MRO
Intelligence Practice.
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Mary Beth Edwards
VP, Global Business Operations
Arrow Electronics
Speaker
With more than 25 years of channel leadership experience,
Mary Beth Edwards serves as Vice President of Global
Business Operations for Arrow Electronics Inc. Edwards is
responsible for Arrow’s Global Quality Program, Business
Process Transformation, Vendor Management, Indirect Spend,
Trade Compliance, and, Business Continuity. Mary Beth
previously served as Vice President of Sales Operations for
Arrow’s Enterprise Computing Solution’s Group (Americas)
and leads Arrow’s Education Services business. Edwards is
also responsible for guiding the value-added development of
Sales, Operations and Logistics, as well as working to identify
and reward innovation at the Arrow Electronics, Inc. level.
Additionally, she launched and maintains an organizational-wide unified sales model and cross-selling initiative. Mary
Beth started her Arrow career in 1995 as a training manager
in global operations and value-added services in Memphis,
Tennessee. Throughout her tenure she held various roles of
progressive responsibility in logistics, quality, operations,
customer support, and inside sales. Edwards also served a
combined 17 years of Active and Reserve time in the United
States Army.
Simon Ellis
Supply Chain VP
IDC
Speaker
As a program vice president, Simon Ellis is responsible for
providing research, analysis and guidance on key business and
IT issues for manufacturers. He currently leads the Supply
Chain Strategies practices at IDC Manufacturing Insights,
one of IDC’s industry research companies that addresses
the current market gap by providing fact based research
and analysis on best practices and the use of information
technology to assist clients in improving their capabilities
in critical process areas. Within the Supply Chain practice,
Mr. Ellis is directly responsible for the research in the Supply
Chain Planning Strategies practice while also managing the
Supply Chain Execution Strategies practice. These supply
chain practices specialize in advising clients on supply chain
network design, S&OP, global sourcing (Profitable Proximity
and Low-Cost Sourcing), transportation, logistics, and more.
He also supports IDC Retail Insights IT Strategies practices.
Tom Frese
Senior Vice President
Solera
2018 SCLA Education Committee Chair
Dr. Thomas Frese is Senior Vice President of Fleet, Global
Account Management, and Consulting Services at Solera, Inc.
Prior to his role at Solera, Tom served for 3 years as SVP of
Fleet, Procurement, and PMO at the Hertz Corporation, and
13 years as a partner with McKinsey & Company, where he
served clients in the Travel, Transport, and Logistics industries with functional emphasis on operations transformation.

Tom received a Ph.D. in Electrical Engineering from Purdue
University in 2001, and a Dipl.-Ing. degree from Ruhr-Universitaet Bochum, Germany, in 1996.
Sean P. Goffnett, Ph.D.
Associate Professor, Marketing and
Logistics
Central Michigan University
Peer group facilitator
Dr. Sean Goffnett is an Associate Professor of Marketing
and Logistics at Central Michigan University. Dr. Goffnett
received a Ph.D. with a concentration in Quality Management
from Eastern Michigan University, a Master of Science in Engineering Management from Western Michigan University, a
Master’s of Human Resources and Labor Relation from Michigan State University, and a Master Certificate in Supply Chain
Management and Logistics from Michigan State University.
Dr. Goffnett has more than 20 years’ experience, spending
much of that time in various engineering and supply chain
positions, and most recently in the academic ranks where he
teaches courses covering marketing, logistics, and process
improvement. Dr. Goffnett has received multiple teaching
awards for his accomplishments in the classroom at CMU,
where over 300 students major in Logistics Management,
making it one of the largest majors at CMU and one of the
largest logistics programs in the nation. Hehas authored and
collaborated on more than two dozen journal, conference,
and practitioner papers. Dr. Goffnett has published in
a variety of journals including the Distribution Business
Management Journal, Supply Chain Management Review, The
International Journal of Logistics Management, The Journal
of Humanitarian Logistics & Supply Chain Management,
and Total Quality Management & Business Excellence.
His research interests include supply chain collaboration,
humanitarian logistics, process improvement, and talent
management. Dr. Goffnett has supervised over a dozen graduate level research projects. He has worked with a number
of companies, including Accenture, DowDuPont, Ford Motor
Company, Kimberly Clark, and UPS. He was integral in obtaining two major service contracts, totaling $2 Million, which
are the largest service contracts in the College’s history.
Thomas (Tom) J. Goldsby, Ph.D.
Professor of Logistics
The Ohio State University
Peer group facilitator
Dr. Thomas J. Goldsby is the Harry T. Mangurian, Jr. Foundation Professor in Business, Professor of Logistics, and Chair
of the Department of Marketing and Logistics at The Ohio
State University’s Fisher College of Business. Dr. Goldsby
holds a B.S. in Business Administration from the University of Evansville, M.B.A. from the University of Kentucky,
and Ph.D. in Marketing and Logistics from Michigan State
University. Dr. Goldsby is Co-Editor-in-Chief of the Journal
of Business Logistics serves as Associate Director of the
Center for Operational Excellence (COE), Research Fellow of
the National Center for the Middle Market, and a research
associate of the Global Supply Chain Forum, all housed at
Ohio State’s Fisher College of Business. His research interests
include logistics strategy, supply chain integration, and the
theory and practice of lean and agile supply chain strategies.
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He has published more than 50 articles and co-authored five
books. He has received recognition for excellence in teaching
at Iowa State University, The Ohio State University, and the
University of Kentucky. He delivered a course on Business
Operations for The Great Courses’ Critical Business Skills
series in 2015. In his spare time, Dr. Goldsby competes as one
of the top masters (over-40) runners in America for distances
between the mile and the marathon.
Mike Grayson
Executive Vice President
Worldwide Express
Speaker
Mr. Mike Grayson has been the Executive
Vice President at Worldwide Express Operations, LLC since
August 1, 2016. Mr. Grayson served as both SVP of Operations
and Vice President of Franchise Operations of Worldwide Express Operations, LLC since joining in May 2008. Mr. Grayson
began his career at Worldwide Express as a franchise owner
in Atlanta, Georgia in 2001. Since then, his organization
has grown to include five additional markets in Georgia,
North Carolina and South Carolina. Mr. Grayson has served
in myriad capacities inside the franchise system including
President of the Franchise Advisory Council from 2005 to
2007. Mr. Grayson came to Worldwide Express from DMG
Properties, an Athens, Georgia real estate development and
management firm he helped co-found. He earned a Bachelor
of Arts degree from DePauw University and an MA degree at
Georgia State University.
Rebecca (Becky) Halstead
Brigadier General, U.S. Army, Ret.,
CEO/Founder, Steadfast
Leadership
Keynote speaker
Becky Halstead, retired Brigadier General, United States
Army, founded her own leader consultancy company, STEADFAST Leadership, LLC, following 27 years of service in the U.S.
military. Becky specializes in inspirational speaking (nationally and internationally; corporate and academic), developing
leader training programs, leader coaching, consulting and
advising. Becky translated her military leadership principles
and lessons learned, and developed her STEADFAST
Leadership model, which she shares with the corporate and
academic sector. She authored her first book on leadership,
24/7: The First Person You Must Lead Is YOU. Becky has over
15 years of executive‐level leadership experience, developing and training high-performing, complex and diverse
teams capable of strategic planning and execution. She has
a proven record of leading change, building successful teams
in demanding environments (Afghanistan and Iraq, Germany,
South America), and creating innovative solutions, systems
and programs to complex problems. She is an experienced
leader and logistician, a highly effective communicator, and a
strategic planner with exceptional organizational skills. Becky
is a 1981 graduate of the United States Military Academy.
She is a keynote speaker and faculty member with the
Thayer Leader Development Group at West Point, a premier
executive leader development institute, and in partnership
with them has developed an online leadership series. Becky
is a recipient of the 2007 National Women’s History Project
award for “Generations of Women Moving History Forward.”

From 2009 to 2010, Becky served as a Commissioner on the
President’s Military Leadership Diversity Commission. In
2011, her leadership model was a focus of a Harvard Business
School Case Study.
Mark Heinrich
Rear Admiral Retired, U.S. Navy,
Retired
Managing Partner,
Oakleaf Partner Holdings
2018 SCLA Executive Committee Chair
Mark Heinrich is a Founder and Managing Partner of Oakleaf
Partner Holdings (‘Oakleaf’). Oakleaf is an organization that
leverages veterans with global experience in solving complex
problems in real time. Oakleaf has four distinct pillars: Technology, Safety & Security, High Value Logistics, and Health
& Wellness. Prior to founding Oakleaf, Mark was a General
Manager at Microsoft for two years, where he led the supply
chain and logistics effort which is building Microsoft’s
Intelligent Cloud. His professional career has been marked
by a focus on world class operational and supply chain
excellence. His strengths are in controlling costs, leading
large scale operational projects, managing large operating
budgets, and getting the best out of people. Prior to joining
Microsoft, Mark was the CEO of AAMSI, a global aerospace
manufacturing & repair firm located in Fort Lauderdale, Florida. Additionally, he was a Managing Director with Alvarez &
Marsal. a global performance improvement and turnaround
firm with annual revenue of over $1 Billion. At ‘A&M’, he led
the Public-Sector business unit, supervising 38 consultants
with a book of business of over $50 Million annually. He is a
graduate of La Jolla High School, and attended the U.S. Naval
Academy in Annapolis, graduating with a bachelor’s degree
in engineering, where he was also captain of the Men’s
Swimming & Diving team. He holds a MBA from the University of Kansas, as well as a Master of Science in Petroleum
Management. In 2012, he was inducted into the University of
Kansas School of Chemical and Petroleum Engineering Hall
of Fame. He also attended the Kellogg Graduate School of
Management’s Advanced Executive program.
Omar Keith Helferich, Ph.D.
Professor Emeritus,
Central Michigan University
Visiting Scholar Clean Water
Institute for Calvin College
Peer group facilitator
Dr. Helferich is a Visiting Scholar for Calvin College Institute
for Clean Water (CWICC).The goal of CWIC through multidisciplinary efforts is to contribute to solutions that maintain
water treatment and making clean water sources sustainable
to serve poverty level populations. CWICC addresses
not only individual solutions, but also generates a steady
stream of competent, inspired young people to address the
problem. The CWICC program objective is to draw students
and ideas from all different disciplines-engineering, business,
political science, public health, international development,
and social work to transform the communities they serve,
and the students and faculty involved. Dr. Helferich’s volunteer work involves application of operations/supply chain,
project management, sustainability concepts and community

service experience to contribute to the Calvin College
project assignment service goals.
Recently, Omar Keith retired from his faculty position with
Central Michigan University (CMU) where he taught senior
and graduate courses in supply chain/logistics and humanitarian relief. CMU provided Dr. Helferich the opportunity to
focus his research and teaching on the application of continuous improvement models (Deming Cycle and/or Six Sigma)
to achieve sustainable humanitarian operations including
global Rotary non-profit clean water and community health
initiatives and disaster logistics assignments for American
Red Cross. Dr. Helferich developed a humanitarian service
learning course on CMU campus and also a Humanitarian
college course through CMU Study Abroad for volunteer
work within the Dominican Republic (DR). He has worked
also in Honduras, Columbia, and Africa.
Keith’s years of supply chain consulting experience included
Outreach Director of the MSU Supply Chain Management
Program, Partner of Cleveland Consulting Associates, CEO of
Dialog Systems Inc. and a partner of AT Kearney. He continues as a 25 plus year Red Cross disaster logistics volunteer.
Mary C. Holcomb, Ph.D.
Professor and Gerald T. Niedert
Supply Chain Fellow
University of Tennessee
Peer group facilitator and speaker
Mary Collins Holcomb is the Gerald T. Niedert Professor of
Supply Chain Management at The University of Tennessee.
Prior to academia, her professional career involved some
eighteen years at the Oak Ridge National Laboratory in
transportation research and policy issues for the U.S. Departments of Energy, Transportation, and Defense. Dr. Holcomb’s
background also consists of industry experience with the
former Burlington Northern Railroad, General Motors, and
Milliken & Company. Dr. Holcomb’s research has appeared in
the Journal of Business Logistics, Transportation Journal, the
International Journal of Logistics Management, Supply Chain
Management: An International Journal, International Journal
of Physical Distribution and Logistics Management, Supply
Chain Forum: an International Journal and Supply Chain
Management Review. She is Co- Editor of the Transportation
Journal and serves on the editorial review board of the
Journal of Business Logistics and Supply Chain Forum: An International Journal. Dr. Holcomb is a principal researcher in a
longstanding annual study in the discipline titled – Logistics
and Transportation Trends and Issues. The study, which examines macro- and micro-level practices and developments
in the industry, has been conducted for 26 years.
Steven (Steve) Holic
Senior Director, Warehouse and
Distribution Strategy
Philips
Speaker and peer group facilitator
Steven Holic has had 32 years of service at Philips. Currently
he is Senior Director Warehouse & Distribution Strategy Integrated Warehousing & Distribution. Steve is responsible for
the creation, development and deployment of the Philips
global warehouse footprint. This responsibility includes total
cost of ownership for Warehouse and distribution, for Philips
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(Factories, Spare Parts, HealthSystems and Products). Included in the responsibility is creation of optimize warehouse
infrastructure (number and locations). Maximize synergies
between business units, by running combined projects and
programs to assure collaboration between businesses (multisite / multi-customer) and Improve customer experience
building innovation, driving operational excellence by outsourcing, automating, improving technology and infrastructure within the warehouse operations. This includes provider
strategic, partnership and support including the provider
selection process in close collaboration with factories, BU &
F&D. Function may be called on to support other operations
of IWD’s mission to drive excellence of speed, agility, predictability and reliability (Lean/ CI) to significantly improve
performance and drive out cost. Final function is expected to
benchmark and teaching new concepts, coach and develop
talent within the Philips supply chain community.
Chris Jones
EVP Marketing and Services
Descartes Systems Group
Speaker
As Executive Vice President, Marketing and Services, Chris
Jones is primarily responsible for Descartes marketing activities and professional services for Descartes’ solutions. With
over 30 years of experience in the supply chain market, Chris
has held a variety of senior management positions including:
Senior Vice President at The Aberdeen Group’s Value Chain
Research division, Executive Vice President of Marketing and
Corporate Development for SynQuest, Vice President and
Research Director for Enterprise Resource Planning Solutions
at Gartner and Associate Director Kraft General Foods. Chris
is an active member in the Council of Supply Chain Management Professionals and has numerous articles and blog posts
published including a permanent blog on the publication DC
Velocity. He has a bachelor of science in Electrical Engineering from Lehigh University. Chris has 2 children and lives in
Atlanta, Georgia with his wife and pet dog.
Donald (Don) Klock, Ph.D.
Professor of Supply Chain Management
Rutgers Business School
Peer group facilitator
Don Klock is a senior global procurement and supply chain
executive with over 30 years of international and domestic
experience with major multinational consumer products
corporations. After retiring from Colgate Palmolive, he
decided to pursue a second career in teaching. He currently
is a professor of Supply Chain Management at the Rutgers
University Business School. Don was actively involved with
the school to develop Rutgers’ recently formed Supply Chain
Management Program into a nationally recognized, top tier
school. Rutgers’ MBA Supply Chain Management program
was ranked #7, and their UG was ranked #5 by Gartner
Research, #11 by US News and World in the nation, and #13 by
SCM World in the world. From 1997 to 2000, Don was Vice
President- Supply Chain for Hill’s Pet Nutrition, a subsidiary
of Colgate Palmolive. He re-engineered their entire supply
chain, reducing the number of warehouses by 50%, streamlined their store-door delivery system, and implemented a
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“world-class” procurement organization, resulting in dramatically improving customer service from 92% to 99.2% case fill
and reducing costs by over $160 million. Don holds an MBA
from University of Rochester in Operations Management and
BS from Clarkson University in Engineering and Management. He resides with his wife in New York City.In 2014,
Don received Procurement Leaders Lifetime Achievement
award recognizing him for both his business and academic
contributions.
David Lande
AVP, Logistics
CarMax
Speaker
David joined CarMax in 2015 to lead CarMax’s logistics team
at the company’s headquarters in Richmond, VA. In his role
as AVP of Logistics, David is responsible for managing the
logistics of vehicle procurement to final customer delivery.
Carmax’s logistics team manages the third party carrier
network, private fleet & dedicated services to deliver over
2M vehicles on an annual basis with approximately $200M
in annual spend. Prior to joining CarMax in 2015, David held
various supply chain leadership roles at Ralph Lauren. Most
recently, managing Ralph Lauren’s Supply Chain Network
for North America Retail Stores and managed the startup
of Ralph Lauren’s Latin American Supply Chain. David holds
his dual BBA degree from Emory University in Operations &
Finance.
Marcus Olsen
VP, Procurement
Leggett & Platt
Speaker
Marcus Olsen is the Vice President, Purchasing for Leggett &
Platt, Incorporated. He has been serving in this capacity for
over two years and has responsibility for the corporate wide
Purchasing function as well as well as the Global Services
(customs, trade, and systems) function. Prior to his current
role, he served in the US Army Reserves (active duty for Desert Storm / Desert Shield) while attending Purdue University
where he received his BS in Mechanical Engineering and his
MS in Industrial Administration. In addition, he earned a MS
in Industrial Engineering and Operations Science from Northwestern University. His early career experience was with
Whirlpool and LogicTools (now IBM) and more recently with
Panduit Corporation and Xchanging Procurement Services all
in sourcing or logistics related roles.

Matt Parry
SVP of Werner Logistics
Werner Enterprises
Speaker
Matt Parry is the senior vice president of Werner Logistics, a
key component of the company’s portfolio of transportation
services solutions. Parry is responsible for all of Werner
Enterprises’ fully developed intermodal, brokerage, freight
management and global portfolio service offerings, operating
in over 150 countries. He began his career at Werner in 1999
as the director of Operations for Dedicated Services. During
his 14 years at Werner Enterprises, he has held leadership
roles in both Operations and Sales within Dedicated, Temperature-Controlled, Intermodal and Werner Logistics. Prior
to joining Werner, Parry spent nearly 10 years working in a
variety of roles for Schneider National. Parry holds a Business
Management degree from Indiana University-Purdue University in Indianapolis. He and his wife, Andra, live in Omaha,
Nebraska, with their three sons. Werner Enterprises, Inc. was
founded in 1956 and is a premier transportation and logistics
company, with coverage throughout North America, Asia, Europe, South America, Africa and Australia. Werner maintains
its global headquarters in Omaha, Nebraska, and maintains
offices in the United States, Canada, Mexico, China and Australia. Werner is among the five largest truckload carriers in
the United States, with a diversified portfolio of transportation services that includes dedicated van, temperature-controlled and flatbed; medium-to-long-haul, regional and local
van; and expedited services. Werner Logistics’ portfolio
includes freight management, truck brokerage, intermodal
and international services. International services are provided
through Werner’s domestic and global subsidiary companies
and include ocean, air and ground transportation; freight
forwarding; and customs brokerage.
Michael Parsley
SVP Distribution and Logistics
Tailored Brands
Speaker
Michael Parsley is the Senior Vice President of Distribution and Logistics at Tailored Brands. Tailored Brands is
the parent company of The Men’s Wearhouse, Jos A Bank,
Moore’s, K&G and Joseph Abboud Manufacturing. Michael is
an accomplished, ambitious and results-driven Operations
Management Executive with broad based expertise leading
effective strategic planning and execution, operations performance, and cross-functional team leadership in support
of multi-billion dollar companies across multiple industries.
Michael has a Bachelor’s Degree in Mathematics and Chemistry and a Master’s Degree in Aerospace Engineering. Michael’s
previous experience includes Amazon, Macy’s, Vistaprint,
Innovex and H.P Reid where he held positions ranging from
Director to President.
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Terrance (Terry) Pohlen, Ph.D.
Professor of Logistics and
Associate Dean for Operations
and Research
University of North Texas
Peer group facilitator
Terrance (Terry) Pohlen, PhD, is a professor of logistics and
the Associate Dean for Operations and Research, College of
Business, University of North Texas. He was the founding
Director of the Jim McNatt Institute for Logistics Research
and served for twelve years as the Director of the Center for
Logistics Education and Research at UNT. Dr. Pohlen retired
from the United States Air Force as Lieutenant Colonel
with 20 years of experience in logistics. D CEO magazine
identified him as one of the 500 most influential business
people in DFW in 2015. Prior to joining UNT, he has served on
the graduate faculty at the Air Force Institute of Technology,
as an adjunct faculty member at The Ohio State University,
and was on the faculty at the University of North Florida.
Dr Pohlen received an MABA and a PhD in Business from
The Ohio State University, an MS in Logistics from the Air
Force Institute of Technology, and a BS in Marketing from
Moorhead State University. His research focuses on the
interrelationship between the economy and the transportation system, and the costing and financial management
of logistics and supply chain management. Dr Pohlen is
currently working on several freight related projects for
the Texas Department of Transportation. He is the lead
author of CSCMP’s The Handbook of Supply Chain Costing.
His research has been published in the Journal of Business
Logistics, International Journal of Logistics Management,
International Journal of Physical Distribution and Logistics
Management, and the Transportation Journal.
Joseph (Joe) Puleo
Chief Customer Officer, North
America
DHL Supply Chain
Speaker
Joe is DHL Supply Chain’s Chief Customer Officer for North
America. In his role, Joe identifies growth opportunities,
coordinates new product development, and leads Sales,
Marketing and Solution Design teams for the North American
region. Joe’s nearly 30 years of contract logistics experience
extends outside of North America. In previous positions
with DHL Supply Chain, he successfully led the expansion of
DHL’s Supply Chain business into South America, Mexico, and
Puerto Rico. Prior to his current role, he served as the senior
operational leader of DHL Supply Chain’s Consumer and Life
Science business in the SE Region of the United States. Joe
earned his bachelor’s degree in Transportation Management
and Regulation from Robert Morris University in Pittsburgh,
Pennsylvania. He began his career with DHL in 1990.

Roseann Reece
Senior Manager, Client Management and Operations – OCM
Yusen Logistics (Americas)
Speaker
Roseann Reece is Sr. Manager, Client Management & Operations – OCM, at Yusen Logistics (Americas) Inc. Roseann
has been with the NYK Group Company for 19 years with
30 years international experience with expertise in Supply
Chain, Origin Cargo, Vendor, Carrier, Exception and Project
Management, New Business Implementation and Business
Process Mapping. Roseann holds an Associates in Business
Admin, BSBA in Operation Management, A Graduate Certificate in Project Management and is currently working on
her MSM in Project Management. Roseann was key in establishing the OCM America’s Hub operations and is currently
responsible for overseeing the growth and development of
a team of client managers and dedicated account managers
who manage a diverse group of importers ranging from
apparel to medical supplies; from footwear to furniture; and
from sporting goods to pet supplies within the YLA core
business sectors in the Americas, Asia and Europe.
Byron Reese
Futurist, technologist
CEO, Gigaom
Keynote speaker
An accomplished high-tech trailblazer, author, inventor,
entrepreneur, and eternal optimist, Byron Reese delivers
audiences and readers an infectious sense of possibility
and wonder. Byron employs his perspective as a historian,
futurist, and technologist to illuminate how the technology of today can solve some of our most daunting global
challenges. “The new challenge for humanity will not be how
to chip away at the old problems,” says Byron, “but what
to do in a world where we can do anything.” His first book,
“Infinite Progress: How the Internet and Technology Will
End Ignorance, Disease, Poverty, Hunger, and War” has been
called “a prophetic book,” “an essential road map,” and “an
antidote to the harmful gloom and moralizing that pervades
most discussions of the future.” Referring to his time as Chief
Innovation Officer at Demand Media, Bloomberg Businessweek credits Byron with having “quietly pioneered a new
breed of media company.” Wired Magazine described him as
“a tall Texan who … created the idea-spawning algorithm that
lies at the heart of Demand’s process.” The Financial Times
of London reported that he “is typical of the new wave of
internet entrepreneurs out to turn the economics of the
media industry on its head.” And Business Insider concluded
that Byron “seems like a kooky – and awesome guy … We’d
love to buy him a beer.” Byron started his first business as an
undergraduate at Rice University. He later founded and sold
two companies: Hot Data, ultimately to Pitney Bowes; and
PageWise to Demand Media. Byron currently is the publisher
and CEO of Gigaom, a technology research and analysis firm
helping business leaders understand the implications of
emerging technologies and their impacts on business, media,
and society.

Mary Rollman
Managing Director
Accenture

Ed Sweeney
Dotologist
R.H. Sweeney Associates

Speaker

Keynote speaker

Mary Rollman is part of Accenture Strategy and is a Managing Director and North America Supply Chain Lead. Mary
is a thought leader with deep expertise in Operations. She
has been both a practitioner and consultant. She has deep
global experience working in growth markets such as India,
Russia and Turkey as well as traditional markets in the US and
Europe. Before Accenture, Mary was a Director in the Amgen
Global Supply Chain organization from 2012 to 2015 responsible for Mergers and Acquisitions Due Diligence, International
Expansion and Operational Excellence. Mary has 21 years of
experience in a variety of Supply Chain roles across industries including Consumer Goods, Biotech, Pharmaceuticals,
High Tech and Retail. She has a BA in Marketing from Briar
Cliff University and is a Certified Lean Six Sigma Green Belt.
Christopher (Chris) Smith
SVP Distribution Operations
McKesson
Speaker
Chris is Senior Vice President of Distribution Operations for
US Pharma. US Pharma’s Distribution Network of 29 DCs
supplies 1/3 of the Rx product dispensed in the US, stocks
43K SKUs, fulfils 1.5M order lines per night, and makes 27,000
deliveries per day to our Independent Pharmacy, Health
System & National Account customers.
Todd Steffen
Managing Director –
Supply Chain Consulting
Colliers International
Speaker
Todd teams with Colliers International industrial brokers
to provide supply chain consulting services ranging from
strategic capability assessments and development to
operational guidance on inventory management, transportation, procurement, and omni-channel distribution network
optimization. Prior to joining Colliers, Todd was the senior
vice president of supply chain transformation at Newell
Brands, where he focused on distribution and transportation
optimization as well as optimal network design across a $15
billion portfolio of more than 130 brands. Before Newell
Brands, Todd spent 15 years at Walgreens Boots Alliance,
most recently as the Group Vice President of Supply Chain
Strategy and Retail Transformation. Previous roles included
Group Vice President of global inventory and transportation,
head of corporate supply chain functions, and leader of the
logistics and distribution engineering and technology group.
Todd worked with the team at Walgreens to build a worldclass distribution network to support a six-fold growth
in store count over a 10-year period. Todd also worked in
the Management Consulting Practice at Cap Gemini and
Ernst & Young for eight years prior to joining Walgreens
Boots Alliance where he deployed process and technology
optimization solutions for leading global retail and consumer
packaged goods companies.
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Ed holds an MBA from Illinois Institute of Technology,
bringing practical leadership experience to each training
engagement. Ed has a background in sales and investments
having specialized in the area of retirement planning services
for a national market leader. Ed is a successful business owner , appreciating the critical importance of hiring, leading and
motivating each team member to achieve superior positive
associate engagement.
Tim Taylor
SVP and Chief Supply Chain Officer
Jockey International
Speaker
Tim brings a unique and extensive range of capabilities and
experience that reflect his career in executive roles in the
consumer goods supply chain – both in Australia, Asia & the
USA. In September 2017 Tim was appointed as Snr VP & CSCO
for the Jockey international where he oversees the Demand
& Supply Planning, Product Development and Raw Materials,
Global Sourcing & Production, Quality and Warehousing and
Distribution. Prior to this Tim spent 4 years as the Managing
Director of Jockey’s Global Souring Office in Hong Kong
where he and his team led the shift of business model from
“manufacturer” to “sourced”.. Tim led the growth of sourcing
turnover from $200m to over $300m whist delivering
significant product cost savings to the operating groups. As
General Manager Group Sourcing for the Colorado Group Pty
Ltd Tim led the development and execution of the groups
sourcing strategy across 5 vertical brands with annual turnover of AUD $450m to deliver cost savings, reductions in lead
times, improved quality standards and the establishment
of a China based sourcing team. As General Manager Pacific
Brands (Asia) – based in Hong Kong Tim led the change of
the office from a manufacturing coordinator to full scale
sourcing office. Tim grew the operations from 20 people to
over 180 people across four offices in Hong Kong, Shanghai,
Hangzhou and Dongguan, with and annual FOB volume of
USD$200m. As Group Planning Manager – Pacific Brands
Clothing Group Tim lead the teams responsible for the end
to end planning process from demand (order management
and forecasting) to supply warehouse (planning, purchasing
and shipping).
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Renée A. Ure is currently Vice President, Global Supply Chain
for Lenovo and leads a global organization responsible for
Planning, Procurement, Fulfillment, Operations, Manufacturing, Logistics, and Engineering for Data Center Group. She
joined IBM in Poughkeepsie, New York in 1985. She has more
than 20 years of senior leadership experience. Her management expertise expands to the full range of operational
functions combined with her almost a decade in pre and
post-sales operations. She has held executive supply chain
roles in hardware, services, software, and solutions. In 2013
she was identified as instrumental to drive the integration
of pre and post-sales execution operations for IBM, leading
an organization that handles over $80 billion of revenue for
the corporation. In 2017, she joined Lenovo where she has
been focused on driving the digital transformation for supply
chain while strengthening the organization with new skills
and vitality. Renée proudly extends her leadership to the
community. In 2014 she was the IBM North Carolina Employee Charitable Contribution Campaign leader responsible for
enabling IBM employees to donate to a charity in their community. This event helped raise over $2M in donations across
North Carolina. Her affinity to non-profitable is also shared
with the business community. She joined the Distribution
Business Management (DBM) as an education member in 2014
and most recently in 2017 was appointed to the board. DBM
is an organization which provides think tank forums between
business and academia who seek solutions to the pressing
issues facing today and tomorrows supply chain and logistics
executives. Renée holds a Bachelor of Science degree from
Babson College in Wellesley, Massachusetts, with a concentration in finance and investments. She is married, has two
sons and lives in Morrisville, North Carolina.

Mike is a founding partner at Opex Analytics, an adjunct
professor at Northwestern University, and the lead author of
the books “Managerial Analytics” and “Supply Chain Network
Design.” At Northwestern, he teaches a class on Operations
Management and one on Optimization (in the Masters in
Analytics program). He maintains several well-read blogs on
optimization, analytics, and supply chain topics, including
one at Supply Chain Digest.
Judith (Judy) Whipple, Ph.D.
Professor, Supply Chain
Management
Michigan State University
Peer group facilitator
Dr. Judith Whipple is Professor of Supply Chain Management
at Michigan State University. Prior to this, she directed the
Food Industry Management Program at Michigan State University and taught at Western Michigan University in Food
Marketing and Integrated Supply Management. Dr. Whipple
was awarded the Michigan State University Teacher Scholar
Award for excellence in teaching and research, the Council of
Supply Chain Management Professionals (CSCMP) Educators
Conference Teaching Innovation Award, and various best
paper awards, including the Bernard J. La Londe Best Paper
Award of the Journal of Business Logistics. Judy received
her Ph.D. in Business Administration from Michigan State
University. She has a Bachelor of Science in Management
Systems from General Motors Engineering and Management
Institute. Prior to earning her doctorate, she worked for
General Motors Corporation in a variety of capacities such as
Supplier Management, Production Supervision, and Materials
Management. Judy’s research interests include supply chain
integration, supply chain organizational design, security and
risk management, and collaborative commerce. Judy has
also published work in numerous logistics, supply chain and
marketing journals. Judy co-authored one of thirty research
monographs on Efficient Consumer Response and was also
on the Global Logistics Research Team at MSU that published
World Class Logistics: The Challenge of Managing Continuous Change. She is an active speaker at professional and
academic meetings and has published in various conference
proceedings. Judy is also a member of APICS, CSCMP, and
the Institute of Supply Management. She currently serves on
the Board of Directors at CSCMP.
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Chelsea C. White received his Ph.D. from the University of
Michigan (UM) in 1974 in Computer, Information, and Control
Engineering. He has served on the faculties of the University
of Virginia (1976 - 1990) and UM (1990 -2001). He has served
as School Chair of the H. Milton Stewart School of Industrial
& Systems Engineering (2005 -10) and holds the Schneider
National Chair of Transportation and Logistics at the Georgia
Institute of Technology, where he is the former Director of
the Trucking Industry Program (TIP) and the former Executive
Director of The Logistics Institute. While at the University
of Michigan, he was the founding Engineering Co-Director of
what is now the Tauber Institute for Global Operations.
He serves on the boards of directors for the Industry Studies
Association, is a member of the Board of Advisors for TransFX, a futures and options marketplace for transportation
capacity, and is a former member of the board of directors
for Con-way, Inc. (NYSE: CNW, 2004-2015), The Logistics
Institute-Asia Pacific, ITS America (a Utilized Federal Advisory
Committee), and the ITS World Congress. He has been a
keynote speaker at a variety of international conferences
and meetings and has provided testimony to legislative
committees at the Federal and State levels. He is a Fellow of
the IEEE, a Fellow of INFORMS, and a former member of the
World Economic Forum trade facilitation council.
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Tailored Brands Earns
the 2018 DBMA Circle
of Excellence Award
By Omar Keith Helferich, Ph.D.

Tailored Brands has a commitment
to corporate-social responsibility
that extends from the past through
to the present, with a clear path into
the future. Ensuring good working
conditions has been a fundamental
company tenet since its 1973 founding.
Its charity and sustainability efforts
are a hallmark of Tailored’s philosophy today, and an eye to diversity and
inclusion informs the firm’s trajectory
into its next 45 years of doing responsible business.
These broad examples provide only
a thumbnail sketch of Tailored Brands’
efforts; a full accounting of their good
corporate deeds would require an
appendix to this issue of the Journal. A
highlight of the firm’s greatest hits will
follow. Suffice it to say the concern
provides a model for how conscientious corporations should behave, and
that is why the Distribution Business
Management Association is honored
to present Tailored Brands with the
2018 Circle of Excellence Award.
Early Efforts
The four core values that define
Tailored Brands’ mission are Lead With
The Customer, Inspire The Change,
Own It Together and Nurture The
Community.
Tailored Brands has been committed
to its customers, employees and the
communities since its inception. The
employee focus has continued with
ensuring good working conditions, fair
treatment and support for the employees. The impact of this focus can
be seen with employee tenure exceeding 40 years in some cases.
The company established the Willie
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Lopez Foundation, a nonprofit organization with a mission to support
employees in need in times of crisis.
In addition to its normal work in 2017,
this foundation provided more than
$700,000 to more than 300 employees affected by hurricanes Irene and
Harvey.
For Tailored, the customer is a main
focus and a sale isn’t just a transaction but a chance to build a long-term
relationship with the sales organization in order to create new life-long
customers. In addition to the focus on
customers and employees, Tailored
Brands has demonstrated its commitment to the environment, as one of
the first large-scale service providers
to use Green Earth instead of petrochemicals in dry cleaning. This process
produces neither greenhouse gases
nor long-lived environmental waste or
other harmful residues.
Current Efforts
In 2017, Tailored Brands collected
more than 385,000 articles of gently
used men’s and women’s professional
attire for unemployed Americans and
Canadians who otherwise wouldn’t
be able to afford clothing appropriate
for a job interview. That same year, the
company also raised more than $2 million to support American veterans.
2017 was a busy year for difference-making, it turns out. During that
time, Tailored diverted nearly 500,000
pounds of waste and more than 52,000
gallons of compostable materials from
landfills to recycling and composting
programs. In addition, the firm installed
solar panels on its century-old manufacturing plant in New Bedford, Mass.
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Future Efforts
teer their personal time in support
of their favorite local nonprofit.
Looking at the years to come, TaiThe company will then make a $50
lored Brands has launched a number
cash donation to that organization
of programs to reaffirm and deepen
for every volunteer day.
its commitment to its employees,
customers, vendors, community and • Cash for Schools: Just what it
the environment.
sounds like; this program provides
A few of these initiatives include:
direct support to schools, stu— Local Giving: Every Men’s Weardents and teachers.
house and Men’s Wearhouse & Tux
• Electronics Recycling: When
store has its own charitable donaequipment in corporate offices or
tion budget. The stores are familiar
stores reaches the end of its usewith the needs of their communities
ful life, the company sees that it
and support their neighborhood
stays out of the landfill. Since 2011,
nonprofit organizations.
this effort has led to the recycling
• Match Money: The program enof more than two tons of obsolete
courages all employees to volunelectronics.
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The Tailored Brands family was
built on generous spirits, world-class
service to its customers and each
other and strong support for our
communities. It strives to improve
the world by being a responsible,
respectful and valuable global
citizen. It understands that it is the
communities it serves that have
allowed it to succeed and regards
giving back as a privilege and duty.
It is this uncommon and laudable
corporate rectitude that made Tailored Brands the natural choice for
the 2018 DBMA Circle of Excellence
Award. n

Mark Heinrich Earns DBM’s 2018
Distinguished Service Award
or conferences, and leadership that has a major impact on the
advancement of supply chain as a discipline and career.
Heinrich’s professional career has been marked by a focus
on world class operational and supply chain excellence. His
strengths are in controlling costs, leading large scale operational projects, managing large operating budgets, and getting
the best out of people. Previously, Heinrich was a General
Manager at Microsoft, where he led a supply chain and logistics effort which is building Microsoft’s Intelligent Cloud. Prior
to joining Microsoft, Mark was the CEO of AAMSI, a global
aerospace manufacturing & repair firm located in Fort Lauderdale, Florida. He holds a MBA from the University of Kansas,
as well as a Master of Science in Petroleum Management from
KU. In 2012, he was inducted into the University of Kansas
School of Chemical and Petroleum Engineering Hall of Fame.
He also attended the Kellogg Graduate School of Management’s Advanced Executive program.

The Distribution Business Management Association is honored
to present the Distinguished
Service Award to Mark Heinrich,
Rear Admiral, United States Navy
Retired. Mark’s decades of experience have made him a leader
in his field. For his ambitious and
creative work within supply chain,
we recognize Mark and place
him among his peers of winners of the annual Distinguished
Service Award.
Distribution Business Management Association presents
the Distinguished Service Award each year to a person who
has made an outstanding service contribution to the supply
chain profession. The award recognizes service in the areas of
supply chain management, professional societies, publications

IBM Honored with 2017 Circle of
Excellence Award
Sustainable supply chains are an imperative for the planet.
And within IBM’s Transformation and Operations business
unit, the Global Procurement organization is leading key
programs to improve sustainability and connectivity within
our supply chain. IBM’s programs in this area are extensive and
include Social and Environmental Management Systems, Supply Chain Social Responsibility, Business Continuity Planning,
and deployment of Blockchain and cognitive technologies to
improve transparency and security.

scientiousness that ensures sustainability through investment
in business tools, technology and management commitment.

IBM’s corporate environmental and sustainability programs
date to the 1960s, when the company formalized its stance in
the Corporate Policy on IBM’s Environmental Responsibilities.
In recognition and appreciation of their profound and
sustained commitment to corporate social responsibility, the
Distribution Business Management Association is proud to
honor IBM with the 2017 Circle of Excellence Award.
Each year, a panel of DBMA experts and academics takes
stock of America’s major corporations and their demonstrated
performance in conducting environmentally responsible business. The mission is to recognize past, present and future con-

Joanne Wright, VP Enterprise Operations and Services, IBM (2nd from left) accepts the 2017
Circle of Excellence Award with Jack Thorn, Ph.D., Chairman, DBMA (left), Lou Ferretti, Project
Executive, IBM (2nd from right) and Amy Thorn, Executive Director, DBMA (right).
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Machine Learning and
Artificial Intelligence:
Beyond the Hype
By Michael Watson, Ph.D.

figures out the pattern of what makes a good
or bad chip. The discernment the algorithms
display in sussing out these patterns is often
quite sophisticated and nuanced. There are
also algorithms that can tease out patterns in
data even when you don’t provide a label, for
example, in determining clusters of customers that are like one another.
We can see that the machine is not just
figuring things out on its own. Instead we are
feeding it lots of data (hopefully good and
clean data) and the problem to be solved.
But this doesn’t mean that machine learning techniques are just hype. They aren’t.
These algorithms can help you better predict
the price you should charge, the price you
should expect, the likelihood that one of
your employees will quit, the root cause
of why you were late with a delivery, the
likelihood that your primary carrier will show
up, find anomalies with data, come up with a
What machine learning actually better forecast, and much more.
means is much more mundane.
To harness this ability for your business,
you have to define the problem you’re trying
We like to explain machine learning with a
to solve, collect data to feed the algorithms,
quality control example: If you have a picture
build models to find the algorithms that
of potato chips coming off the production
work, and then use what you learn to shape
line, how can you use that to tell the good
your business practices.
chips from the bad ones? One method is to
Sometime in the recent past, the term
break that picture up into a grid and measure
artificial intelligence captured the popular
the color of the chip in each grid square.
Evaluating quality by measuring chips’ color imagination. Like machine learning, artificial
this way is an example of a rules-based system. intelligence, or AI, also connotes computers
This is an automated way to determine a good with human or superhuman intelligence that
can just figure out what to do. Unfortunately,
or bad chip, but it is not machine learning.
this term has been even more abused and
To build the rules, you get your quality
confused than machine learning.
control engineers in the room and they write
What are the true roots of the term artifiout all the formulas for good and bad potato
cial intelligence? Before 2012, algorithms had
chips. This is very time consuming and prone
to a lot of misses. Even if you get it right once, a very hard time beating 3-year-olds in image
as soon as the product changes you have redo recognition. Around 2012, with big advances
in hardware processing power and the use
all the work. At this point, most firms give up
of deep neural networks, algorithms could
— the investment in time is just not worth it.
suddenly do a great job at recognizing imagThis is where machine learning comes in.
Instead of determining the formulas for good es. This quickly led to improvements in voice
recognition, as well as large investments in
and bad potato chips, we simply provide a
self-driving vehicles.
file that has pictures of thousands of chips
From 2012-2016, the essence of what peowith a label that indicates whether one is
ple were calling AI was deep neural network
good or bad. No formulas, just labels. The
term “learning” just means that the algorithm algorithms. These are just a type of machine
The terms “machine learning” and “artificial
intelligence” get thrown around a lot in supply
chain conversations these days. Unfortunately, folks are doing a lot more throwing than
catching. That is, many managers don’t understand what these terms mean, and more than a
few vendors don’t explain what they mean.
There’s a lot of hype around these terms,
so we’re going to cut through the jargon and
give you a primer on what we mean when we
say machine learning and artificial intelligence.
We’ll also talk about what these things can do
to help you as well as the limitations of both.
Let’s start with machine learning. At first
blush, a reasonable person would imagine
a computer that can learn like we do, and
eventually learn how to do what we do
better than us and take our jobs. Maybe even
start the apocalypse. We’ve all seen “The
Terminator,” right?
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learning algorithm. For image recognition,
you have to feed the programs thousands
— or millions — of pictures of cats for the
algorithm to recognize an image of a cat. The
same is true with voice recognition — you
need lots of data.
Progress of this type coincided with
advances in machines’ ability to play games
such as chess and Go. In fact, these programs
have become so strong that they can defeat
the world’s strongest players — even dozens
of the world’s strongest players at the same
time — as a matter of course.
Deep neural networks allow them to do
this, and they also require quite a bit of data.
Because of the great progress in image recognition, voice recognition, game mastery and
self-driving vehicles, people have assumed
that this technology can be applied to any
problem.
So, what do supply chain managers need
to know about artificial intelligence? First,
there is no magic button you can push to
solve a particular problem. On the positive
side, these deep neural networks have proven
very effective at solving some data-intensive problems. But don’t underestimate the
amount of software engineering that goes
into solving these problems. Finally, don’t
forget about the machine learning algorithms
that were all the rage several years ago. These
may be able to solve your problems with the
same accuracy and a much smaller engineering investment.

Where To Go From Here
We’ve just scratched the surface of
machine learning and artificial intelligence.
However, hopefully you now have a better
appreciation for what these terms mean
and what these technologies are. With this
knowledge, you can further research their
applications and better question the vendors
who approach you.
And in separating the truth from the hype,
you may find that you can focus on your essential business problems and pursue the technology best suited to helping you solve them.
Machine learning and AI get hyped because
of an underlying truth: Firms are using these
technologies to unlock their data and make
better decisions, better predictions and find
the hidden patterns that unlock value. You
can think of Amazon and Google as firms at
the fore of harnessing the potential of data
to make better decisions.
Finally, as a last word of advice, we are seeing firms successfully starting their journey by
asking a simple question: What decisions and
processes could I improve with better data
and algorithms? n
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Generation Talent:
Retaining the Best at Any Age
By Misty Bennett, Ph.D. and Sean P. Goffnett, Ph.D.

Introduction
Work demands in logistics, especially in transportation and
distribution, continue to intensify. Many distribution centers
and fulfillment centers are operating at peak levels. Finding
storage space is more difficult than ever before. The same can
be said about finding and retaining talent, which in recent years
has been increasingly difficult. Finding reliable and timely transportation service providers may be a thing of the past. With
the trucker shortage, the electronic logging mandate, growing
demands for next day deliveryß… can things get any more difficult for distribution business managers? A storm is brewing. The
question is: Are you ready for it?
A highly skilled, diverse and satisfied workforce is key to high
performance in logistics and supply chain operations. Firms
recognize this, and are responding by tailoring their recruiting
and retention tactics to unique generational qualities. The
problem is, firms often base these efforts on stereotypes driven
by the media. Young people are often depicted as tach-savvy
and self-absorbed with little institutional loyalty, while older
workers are seen as plodding, narrowly focused, loyal and ignorant of technology.
Yet these characteristics are largely anecdotal and generational appellations are based solely on the year in which people are born, which fails to consider the stage in life that one is
in. As we go through different life stages (e.g., getting married,
starting a career, having children), our demands change, which
in turn can’t fail to affect the way we balance work and home
life. These stages of life may occur in a similar sequence and at
similar ages for some people but not always, and certain cycles
may be shorter for some people and longer for others.

home life (e.g., having to stay late at work means missing a child’s
basketball game), creating work-family conflict, and how family
demands can interfere with work-life (e.g., having to care for
a sick child means having to miss work), creating family-work
conflict. The broader research question is: Does a particular generation of business professionals in supervisory roles experience
more work-family conflict than others?
With consideration given to life-cycle stages (i.e., younger
workers are at a stage with more family demands), we hypothesize that Millennials will experience more work-family conflict
than Generation Xers, who will experience more work-family
conflict than Baby Boomers.
A sample of 154 business professionals, ranging from 25 to 70
years in age, with three or more years in their current position,
responded to an online survey regarding work-life balance.
Respondents had an average of 11.9 years of experience in their
current occupation. The vast majority were college educated. All
respondents were in professional roles that required supervision
of others. Respondent characteristics are shown in Table II. This
group was studied because of their greater degree of responsibility in the organization, the risk associated with turnover and lost
productivity, the difficulty in filling these roles, and understanding that any distraction may limit the ability of these professionals to manage others, namely subordinates and suppliers.
Table II – Additional Demographic and Firmographic Characteristics of
Supervisor Sample

Baby Boomers
Generation X
Millennials
Male
Female
Education: Bachelor’s or Higher
Married or Partnered
Avg. Number of Children
Avg. Number of Children at Home
Avg. Years of Age Youngest Child
Avg. Years of Age of Respondent

Table I Generations – By Year and General Stereotypes and Descriptors

Generation
Year
Size
Millennial (Gen Y) 198183M
			
Generation X
1961-1980
65M
Baby Boomer
1945-1960 77M
			

Stereotypes and Other Descriptors
Self-centered, ego, entitled, high
expectations, cynical, demanding
Distrust, latchkey, desire stability, balance
Hard-working, loyal, status, family 		
intrusion into work

Source: Twenge (2010)

Research Aim
This study is exploratory in that it looks exclusively at a sample of business professionals in supervisory roles to understand
if generational differences exist with respect to work-family
conflict. Additionally, this study looks at work-family conflict
from two directions: how work demands can interfere with

20
Avg. Hours at Work/ Week
63
Avg. Hours of Work at Home/Week
71
Travel for Work
55.2%		
44.8%		
79.2% Number of Employees
70.1% 1-999
2.58 1000-9,999
2.13
10,000-49,999
7.29
50,000-99,999
40.9 100,000+

44.4
8.3
48.3%

51.3%
26.0%
6.5%
6.5%
9.7%

Measures
The main survey items used in this study measure both
work-to-family conflict and family-to-work conflict. Items include, “The amount of time my job takes up makes it difficult to
fulfill family responsibilities” (work-family) and, “Family-related
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strain interferes with my ability to perform job-related duties”
(family-work).
Generations were defined using the most commonly accepted
convention: Millennials are individuals born since 1981; Generation X are those born between 1961-1980 and Baby Boomers are
those born from 1945-1960 (see Table I).

Baby Boomers may also not be in a position where they need to
“prove” their performance or loyalty to their employer, whereas
younger workers may feel the need to go above and beyond work
demands, creating more likelihood for overload. The stability that
Baby Boomers have in their work lives means that planning for
family activities is less likely to be interrupted. They may also have
more experience than younger generations at reducing demands
Results
at work, e.g., by learning how to say no and, further, they are probTable III lists the means used to compare differences between
ably in a safer position to do so. Gen X and Millennials, however,
generations in terms of work-family demands. An ANOVA test
may face demands from superiors and may have a harder time
indicated a significant difference in work-to-family conflict
turning down opportunities for advancement.
between the means of the generation categories, F(2, 151) = 5.194,
Results showed that Baby Boomers and Gen Xers had less
p < 0.01. Millennials with supervisory responsibilities reported the family-to-work conflict when compared with Millennials, which
most work-to-family conflict, followed by Generation Xers and
may in part be explained by the life-cycle stage in which these
Baby Boomers, which aligns with the original hypothesis. A post younger employees find themselves. Baby Boomers and Gen Xers
hoc Tukey’s test found no significant difference in mean ratings
may have older children or an empty nest and may not have as
for perceived work-to-family conflict between Millennials and
many time-intensive commitments at home (e.g., picking up after
Gen Xers. However, the test showed a significant difference in
and caring for young children).
the amount of reported work-to-family conflict between Baby
The flexibility older workers have may also mean that as family
Boomers and the two earlier generations (Cohen’s d = 0.75)
demands arise, they are able to change their schedule to meet
(Table IV).
those demands. Controlling for age, generational differences in
ANOVA indicated a significant difference in family-to-work
family-to-work were no longer significant, which means that Milconflict between the means of the generation categories, F(2,
lennials may just have more family-to-work conflict because of be151) = 7.554, p < 0.01. Like the previous outcome, Millennials
ing younger (in other words, Baby Boomers also felt overwhelmed
reported the most family-to-work conflict, followed by Gen
by family demands when they were young and first entering the
Xers and Baby Boomers. Interestingly, post hoc tests showed no workforce). This is an important finding because it means that many
significant difference between Baby Boomers and Generation X, of the differences between workers that we assume is attributable
but tests revealed a significant difference between Millennials
to generational traits may really just be a function of age.
and older generations (Cohen’s d = 0.48).
Table III Means and standard deviations on work-to-family conflict and
family-to-work conflict by generational group

Generation
Baby Boomer
Generation X
Millennials

Work to Family Conflict
Mean
SD
3.00
1.52
4.16
1.54
4.21
1.53

Family to Work Conflict
Mean
SD
2.12
0.99
2.63
1.21
3.33
1.66

Notes: n = 154. Items measured on a seven-point Likert-type scale

Discussion
The data presented suggest that generational differences exist
but not in full accordance with common stereotypes, which has
important implications for firms looking to use information on
generations to recruit and retain talent. This study showed that
professionals in the Baby Boomer cohort had less work-family
conflict as compared to Generation X and Millennials, with the
latter groups being nearly equal. Both Baby Boomers and Millennials had less work-family conflict than Generation X. One
reason that Generation Xers and Millennials may report higher
work-family conflict than Baby Boomers is the fact that longer
tenure and higher rank with a company may give Baby Boomers
more freedom and flexibility at work, enabling them to shift
demands as they arise to be present at home.

Table IV Hypothesis testing using Tukey’s HSD mean comparison between
generations on work-to-family conflict and family-to-work conflict for
business professionals in supervisory ranks

Outcome

Mean Comparison Between
Generations
Work to Family Conflict Baby Boomers vs Generation X
Baby Boomers vs Millennials
Generation X vs Millennials
Family to Work Conflict Baby Boomers vs Generation X
Baby Boomers vs Millennials
Generation X vs Millennials

Mean Difference Significance
-1.16
-1.21
-0.05
-0.51
-1.21
-0.70

0.01*
0.01*
0.98
0.34
0.00*
0.01*

Notes: n = 154. *Mean difference is significant at the 0.05 level

Conclusion
To weather the storm of growing demands, talent shortages and
overwhelmed workers, firms need to take calculated steps to minimize risks in recruiting and retaining talent. Logistics managers and
executives need to understand the severity of the demands being
placed on workers both at work and at home. Greater effort must
be put into balancing work and family. It is one thing to be able to
find talent, but firms must give equal weight to considering how to
retain that talent. Working conditions and organizational culture,
for example, influence attitudes and behaviors in the workplace.
Lack of organizational support for flexible schedules and toxic
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cultures can lead to turnover.
Negative, or simply different, attitudes
and behaviors should not be written off
as a generation thing, and firms should
be hesitant to base policies and practices
on assumptions and stereotypes. Generational differences exist but seldom
fit the characterizations presented in
the popular press. In other words, don’t
believe everything you read, unless you
have sound data to back it up.
Sensitivity training may include encouraging workers from older generations to
consider how their home or family demands, work situations, or perspectives on

life differed when they were younger and
to treat others with the golden rule.
There are universal values that all employees have, at any age, of any generation,
or at any life cycle stage: feeling their work
is valued, working in a culture of trust and
having supportive supervisors are all things
that foster a satisfied workforce.
Offering flexible work options can be
an attractive feature for job candidates
for many reasons, whether one used that
flexibility to care for a child or parent,
or to accommodate their own health or
personal needs. Work-family conflict is a
very common phenomenon with negative
consequences for organizations, employees

and their families. Firms need to work hard
to enact policies to help their employees
across life-cycle stages, and firms may
need to look to outside sources for help.
Flexible work arrangements, job sharing,
temporarily reduced hours and family leave
are some of the solutions that firms need
to consider.
Although these may seem costly or difficult to implement at first, firms that do not
offer flexibility may risk losing talented
workers to more open-minded competitors. Staying ahead of the competition
by offering solutions to work-life balance
will help firms ensure a pipeline of skilled,
motivated and loyal professionals. n

Save the Dates for SCLA 2019!
• Executive Committee
Meeting
January 8-9, 2019
Fort Lauderdale, FL

• Annual Executive
Business Forum
June 3 -5 2019
Fort Myers, FL
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Academic Article

Logistics Management at
Central Michigan University
The College of Business Administration (CBA) at CMU has made its mission
to prepare students for professional
success by providing an innovative, substantive, business-connected education
that inspires students to excel. Several
values in particular animate the CBA:
• We value continuous contact with
the business community. We design
programs to meet current needs and
to anticipate future ones.
• We value intellectual contributions
in the areas of business practice and
learning.
• We value diversity and inclusion and
judge ideas on the strength of their
intellectual merit.
Logistics Management is one of the
largest majors at CMU, one that exemplifies the core values described above.
The program has produced thousands
of alumni who hold vital positions in
industry today. These individuals are
part of a distinguished group of men
and women entrusted to ensure the
efficient and effective flow and storage
of goods destined to meet the needs of
the world.
The foundation for past and future
success of the Logistics Management
program is the faculty team, alumni and
corporate partners. The faculty have a
passion for logistics, hands-on learning
and helping students succeed in and
beyond the classroom.
CMU recognizes the broader scope
of supply chain management by offering students majors in Logistics Management as well as separate major in
Purchasing and Supply Management.
Logistics receives tremendous focus in
both concentrations.
The Logistics Management curriculum
requires students to complete a core
curriculum consisting of marketing,
supply chain management and finance.

In addition, students develop business
plans and an understanding of enterprises as a whole.
Many students who study Logistics
Management at CMU complete minors
in areas such as Sales, Information Systems and Business Process Improvement.
In the latter program, students can earn
Lean Six Sigma Green Belt Certification.
The Logistics Management faculty, in
all of their classes, emphasize continuous improvement as a critical business
practice that students should understand and embrace as they head into
industries — and a wider world — that
experiences constant change.
The following are some quick facts
we’re particularly proud of and that we
think demonstrate the strength of the
Logistics Management program.

• More than 95 percent of the class of
2017 reported employment within 3
months of graduation.
• The starting salary for that group 2017
was $52,000, including signing bonuses ranging from $2,000-$7,500
• Extensive placement opportunities
indicate the dedication of our alumni and industry partners to maintain
programmatic relevance that directly
benefits our students.
• More than 85 percent of Logistics
Management majors have completed
an internship and many have completed several.
For more information, please visit
www.cmich.edu.

In appreciation of the College of Business Administration, Central Michigan University and Sean
P. Goffnett, Ph.D. for co-awarding the 2018 Certificate of Advanced Education and continuing
education credits.
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2018 SCLA Student Sustainability Award Winner

The Win-Win Path to Profitable
Corporate-Social Responsibility
By David Goletz

How can companies incorporate
sustainability and corporate social
responsibility programs while remaining
competitive? Traditionally, large firms
approach their suppliers from a position
of power and dictate how to conduct
business. However, this approach is
flawed. Stating wishes and assuming
good faith when there’s considerable
distance between the parent company
and the supplier will seldom — if ever

— produce the intended results. A more
sensible strategy would require the firm
to take a collaborative approach instead
of a demand-based one.
Creating this win-win scenario means
your suppliers will have a greater incentive to adhere to your expectations because they’ll reap proportionally greater
rewards for doing so. The competitive
edge is sustained by allowing the firm to
promote their sustainability initiatives

while streamlining the number of
suppliers they’re working with, fostering
an economy of scale.
The winner of the 2018 SCLA Student Sustainability Award, David Goletz is a junior at Rutgers
Business School majoring in supply chain management. Instead of going straight to college, Goletz
got a job and spent a decade in sales. A desire for
greater professional fulfillment prompted him to
leave the workforce for academia. In his winning
essay, Goletz discusses how companies can remain
competitive while committing to sustainability
and corporate social responsibility.

Mark Your Calendar...
...for the SCLA Innovation Lab
premiering in June of 2019. SCLA
2019 will feature an innovation lab
directed at exploring and transforming business networks and
supply chains.
The lab will feature the next
generation of emerging technologies such as artificial intelligence,
distributed ledgers and the Internet of things. It will also showcase
how SCLA member companies are
successfully engaging in business

development enhancing partnerships to drive commercial goals.
The SCLA Innovation lab will bring
the transformative potential of
“next generation” technologies
and supply chain best practices
into the hands of every SCLA
member company no matter their
size or role in the supply chain.
For more information on how to
get involved email: Apatton@
dbm-assoc.com
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